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prograas. the second s'etrtion pretoelf* a /cospilation of Foreign 
Language week- materials used in Washington State. It includes % 
extensive examples and d^«ails^on reaching various community - 
constituencies. Section th^e presents, a step-by-step process for 
presenting an education^T^sste to the community. A format is 
discussed for bringing- together representatives of bufiness, 
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fourth section, examplerbf promotion and press pieces developed, to 
u<e at'the annual state* foreign language conference as a public 
relations event are presented. Also included is a selected 
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ERIC (Educational Resources Information Center ^ is at nationwide 
network of information centers, each responaible^?o^a given 
educational level or field of study ♦ ERIC is supj ymu ed by the 
National Institute of Edu<Sation of the* U^S, Dcp|^iEment of Educa- 
tion* The t^sic objective of roiC is to make cuAent 'develop- 
ments m educational research, instruction, and personnel 
preparatii'on jf»re readily accessible to educators and members of 

r elate^i /prof ess ions • ' ^- , ♦ . ' 

• ' 

ERIC/CLL * The ERIC Clea.ringhonse on Languages and linguistics 
(ERIC/CLL), one of the specialized clearinghoii^es , in tJie ERIC 

• system, Ts operated .by the Center for Applied Linguistics/ 
ERIC/CLL IS specifically responsible for the collection and dis- 
^semmation of information in the- general ajiea of research and 
application in languages, linguistics, and language teaching and 
learningit > \ 

LANGUAGE IN EDUCATION: THEORY AND PRACTICE* * In adc^ltion to- 
processing information, ERIC/CLL is also involved £n inforipation 
synthesis and analysis* The Clearinghouse oonanissions recognized 
authorities in languages and linguistics to write analyses of the 
current issues^ in their #reas of specialty* The resultant doc- 
uments, Ultended for use by educators and researchers, are pub- 
lished under the title Language ix} Education: Theory and 
Practice** The series includes impractical guides for classroonf 
teachers, extensive state-of-the-art papers, and selected bibli- 
ographies* ' *» . r 

The material 1x3 this publication was prepared fwrsi^ant to a 
contract with th^ National -Institute'pf Education, uJSm Depart- ^ 
/ ment of Education** Contractors undertaking l^uch, projects under 
Government sponsorship are encouraiged to expfe^s freely their 
judgment irj^ professional and tifechnical matters* Prior to pub- 
lication, the manuscript was submitted 'to the American Council'op 
the Teaching of Foreign Languages for critical review andr deter- 
mination of profesQAbnal competence* This fublication has^^t 

• .such standards* Pointy of view oc opinions, however, dS not' ^ 

necessarily represent the official view or opinions. of either 
ACTFL 6r NIE* .This publication is not pi;inte4 at> the ^tp^nse of^ 
the Federal Gbvernment* ' — - ,^ • 

This publj^cation may be purchased directly ' from the Center 
for Applied Linguistics* It also will be announce in the ERIC 
monthly abstract journal Resouryfes in Educa^ioa ( RIE ) and will 
be available from the ERIC*Docum^t Reproducti<*i -Servitje, . 
GMfjiiil I I Microfilm International Corp*, P*0>* Box 190, Arlington, 
VA 22210*. See RIE for ordering information and ED nutaber* 
' . for further information on the ERIC system, ERIC/CLL, and • 
CenterTClearinghouse 'publications. Write to ERIC 'Glearf nghouse 
, on Languages and Linguistics* Center for Applied Linguistics, 
3520 Prospect St*, N*W* , Washington, D*C* 20007* 

*from 1974 tHrough 1977, all Clearinghouse pablications appearediki 
f . as the' QAL*ERIC/CLL Series on Languages and Linguistics* y 
Although* more papers are being added tp' the .original aeries,"^ th^ 
major ijty of t/i ERIC/CLL information analysis products^, wiii. }^ 
included m the Language xn Education series* jj 
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INTRODUCTION 

' Teacher and student efforts to improve public support for 
schools are no longer a choice but a necessity • The revitalijza- 
tidn of education M the United States will depend on a fresh, 
forceful reaching out from every -classroom. For too many years 
we have relied on "showy" progreJfi such as band, orchestra^ 
sports*, and^drama to make the public feel good about schools. 
Now the time has come when we must "sell" foreign language and* 
other solid subj^dts to convince the public that teacher^ are 
s^rimis about their work. Host of th^ese public relations 
eff6rt8 can be developed right in the classroom, 

^ The challenge of building public awareness ^d support is 
awesome but positive development* In the process of «• "marketing" 
education, faculty and students clarify their *bwn teaching and 
learning goals,' .Forej^gn leuigiiage teachers and students can 
learn to explain very effectively the signirficance of foreign 
language studies in the total education of a youngster. 

The rewards of pu^ic awareness efforts have already been 
felt in our j^pfessipn over the pStst few yeaurs, Thfe report of | 
the 'Presiden?^ Cofoa48sion on Foreign L2m^[aage and International 
Studiejs, has recei^^d considerable publicity, ^and extensive con- 
tacts liave been uJ^Sk with 'the membei^-^^of Congress,/ laying the 
gr^un4#ork for soli^, support in the future, If this kind of ^ 
activity is to be increased aild if it is to translate into lohg^ 
term support for programs, it must involve an increasing number 
*o£ teachers in local efforts* In^our view, thene are two major 
problem areas to address order to assure local involvement* 

The first of these 4s that although many excellent articles 
and guides have been p^^lished suggesting activities for build- 
ing ooomunity awarenes/; there is a lack of specific step-by- 
♦tep 'details on how to conduct ^ promotional campaign,. The* 
mesKbers of a foreign language department may put considerable 
energy into a successful event within their school; byt they »^ 
usually. fall Short on techniques for reaching the diverse (a^d. 
natural ) constituencies outside the school who influence deci-» 
sions on sc^^pol budgets and/programs. The result is a discour- 
aged conclusion tfiat "it dMsn't do any good to promote a 
fforeign lAnguage event because progreuas are being cut anyway," 
In the hop^ that our extensive efforts at promotion in Washing- 
t6n State can be of benefit to others, the WAFLT Board offers 
numerous prototypes in the present publication, relating them. to 
specific events, ,They are embellished by prototypes and back- 
ground information provided by Elizabeth Hemkes, 

A second — and more s6rious««-problem is that most teachers do 
not believe it is their responsibility to market education ou^-v 
side the classroom. This is an mderstandable attitude, in 



light ^of teacher work loads, staff tutbacks, and other problemeN 
that have built up over die years. It is our belief, however, 
that unless ^class timers devoted to community awareness activi- 
ties and §L rationale esrkblished for doing so, we cannot expect 
any gro%irth m the role of teachers and students in ires tor ing 
faith in our schools • In this* papier we have outlined a sug- 
gested teaching i^nit' that addresses this classroom iss\^* 
* It IS important to recognize the potenflali^ and the responsi- 
bility of the local foreign language organization ,in public 
relal^ions activities. Taking the lead of our national associa- 
tions and building on their materia^^s, the Washington Associa- 
tion of Foreign Language Teachers has experienced cOnsideraUble 
success in - distributing foreign Langi&ge Week materials, devel- 
oping a format for presenting education issues to the community, 
' and utilizii>g the annual state conference "OS a public relations 
tool* We have good reason to believe that enrollmerfts and 
offerings iri* for^gn languages have increased in Washington 
State because of these efforts.^' 

T^is publication,, then, offers help to teachers, teacher 
trainees, student^, and th6 lofia> foreign language professional 
organization in moving out of t^heir" tftaditional environments ai\d 
into the coqmaunity yrtiere they may identify natural constituen- 
cies and 'develop public support for foreign language programs** 

Section 1, developed by Rosanne Royer in cooperation with 
Joa-nne' Bubacz, »is a suggested outline for a six-part interdisci- • 
plinary unit, for foreign language and journalism teachers* The 
purpose of the unit is to prepare for the promotion of Foreign 
Language Week in March, and it illustrates how foreign language 
teachers can relate their curricula to other disciplines in 
their schools through the promotion of their programs* 

, Sect*i<jn 2 is a .corapilAtion of Foreign Language Week mater- 
ials used in ^Washington State in 1980* It gives extensive 
examples and details on how various constituencies in the com- 
mtlnity can be reached* ♦ 

Section 3 of fers* a step-by-step process, for presenting an 
edticational issue to the community — in this case tfle report of 
sthe "President's Commission and .the way in which community forums 
to review the.^epoVt were organized in five cities in the state* 
The format for bringing together represen'tartives of business,* 
, government, the media, civic organi^zations , education, and 
others can^-toe used with any issue* , 

Bectioft 4 contains examples of promotional and press pieces 
developed to utilize the annual sfate foreign ' language confer- 

^4 questionnaire wa^ sent in 1980 to all fublic and private 
Schools and universities in the state. Responses indicate from 
slight to dramatic increases m all insXitutions reporting. A 
summary of this survey has been prepared by Dr. Lester HcKim and 
i"3 available from Keith Crosbie, Foreign Language qdordinator. 
State Superintendent' s Office, 01ympia,WA 98504. 
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- ence as a public relations eyent. Both the 1^79 and 1980 WAPLT 
conferences provid^ samples of how to involve various consti- 
tuencies and individuals in the community/ 

Section 5 is a selected bibliography on public' awaif^ness 
compiled by Elizabeth Hemkes. 

♦ 

rt IS important for teachers to remember that some of the best 
resources and tools for th«ir public awareness efforts are close 
at hand, but are often overlooked; • 

^ r ' 

. Students, who are the roost vital representatives of any ' 
school. They should have the major role >in all activities 



involving public relations. 



. Teachers in other disciplines whose work irivolyes market* 
ing techniques, career training (e.g., journalism, econo- 
Kmics^ vocational education) . . « ^ ^ 

^ . . The school principal and the PTA council whose long- 
established contacts in the community should be utilized 
as logical starting points for public awareness campaigns. 

V 

Most educators would agree that schools are only as good as 
t>he community involv^merrt in them. Forgi^ language programs, 
^ then, are meaningful to the degree that teachers and studei^s 
can explain and demonstrate to the 'cofi|aunity the importance of , 
foreign language study in a good education for today's world. 
^It is our hope that this jj^Lication will add xiseful protot^es 
to the body Qf existing publications on the critical and una- 
voidable matter of school-community relations. 
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^ • . 1 . AN INTERDISCIPLINARY TEACHING OUTLINE . * 

FOR FOREIGN LANGUAGE AND JOURNALISM TEACHERS 

Background ' 
• » * fc 

C9imunity* outreach and awareness building have a legitimate 
pla^ in the regular activities of our clai^rooms. Almost every 
discipline in the ' curriculum is respon^ble for improving the 
coojpunicative skills of youngsters* If^ increasing awarenesft <^ 
an issue in -the ooipm\inity requires effective communications, we 
are responding to our« school mandate by involving 'Students in 
the "real -world" experience of promoting Foreign Language Week/ 
We should not be reticent to use class time to do it. 

.The teaching outline presented in ,this section demonstrates 
how school public awareness efforts can be developed through an 
interdisciplinary approach that teaches language and journalism 
Skills. It is strictly an outline, requiring that *foi?eign lan- 
guage and journalism teachers work together' to provi^ the final 
details that suit their situation be^t* . . ' 

Journalism and foreign lamguage studies are communications-'^^ 
'based in an obvious way* Journalism clasq is called "communioa-' 
tions"; foreign langxuige study is the process of learning to 
communicate in another language. It is natural for the journal- 
ism teacher and students to join forces with the foreign lan- 
guage teacher and students to explore such "exotic" communica-r 
tions tools as £he public service announcement, press release, 
and T\/ commercial, and gear those )to a meaningful Foreign Lem- 
guage Week campaign. ^ ^ 

, Objectives 

> ♦ 

Students .and teachers ^will gain 'understanding about the 
techniques, tools, and impact of the news media, using both ^ 
English and the target language in their classroom and homework 
actilvities. The six lesdons will provide guidelines oh identi- 
fying public support, communicating the value of foreign lan- 
guage study in basic education and ih the workaday world, -flthd , 
helping teachers -utilize National Foreign L2mguage Week to 
increase support for their work in the classroom and in their 
schools. \ ^ 

Lesson 1 examines how people get information in the United 
States and in other countt'ies. Comparing a local wi^Ura foreign 
newspaper reveals what is important to each culture* ^ 



ERIC ' ^ 



• faxroritd radio or TV commercials and then are askpd' to create a 
product and .cohimercial' of their own. 'Assignments involve the 
student's city or town and pjay be given in either English or the 
target 'iangxiage. • - . ^ - 

Lessons 4 and ^ present ^e* writijrig of news releases, ex^- 
ining how the release provides the elements of a news' stofy and 
analyZiing how a> public service fuinouncement differs from a com- 
mercial. • » 

In Lesson 6, students and teachers produce actual* promo- 
tional materials that are distributed to the local media for the 
Foreign ^Language Week campaign. 

iSiis unit has year-^ound application, but it is specially 
desi^gned to culminate in the promotion of Foreign Language We^k 
in Marth*.* It is iuitable fot midd^-e- and high-school students, 
but we also encourage the use .of these materials in work%hops 
for, foreign lang\iage teachers ahd^^as a component of teacher 
training at universities. 

The U0it should be st*arted ni* later thin January 1, though 
to be maximally effective, Lessons 1 through 5 should be, inter- 
spersed through the regujAr curriculum from September to Decern-^ 
ber. ^Lesson 6 can then b^ started in early January with total 
concentration on FoKeign Language Week promotional pieces. .Each 
lesson is a two- to thjre^-dajt project* that may be extended 6v'er 
a longer period if ^ecessary. 
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Lesson 1 (/First Week) 

"NEWS: WHERE, HOW, WHEn'^DO YOU GET IT?" 

Objective : To show that, ^e way people get irrfoirmation and the 
weT^ it is presented "to them as determined by their cultur:e, 
world view, and the system of government delivering it 

- Day 1 (Journalism Teacher) 

1. Brainsrtormmg session with students: *'How do people get 
news?" <-newsi>apers, TV, cartoons, ads, etc.) ^ - 

2^ Comparing an American with a foreign newspaper , 

A. The local paper 

• •* 
\ ID'vAiat catches your attentio^f i^st? (Response from 

' students will probably be ^^in headlines, pic- . 
tures.") Ask, "Which ones and why?" 

(2) After you read the headlines, what do'lypu do next? 
(Most people read picture desqriptions./) 
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(3) J Discuss 8ub-head:^nes • > 
. ,(4) What is tk^ content of^the front page?* \ ir 

, (5)*Vttiat is your interest after you glance over the 
front page? 

. ^ ■ 

(6) Did you realize ,that^ the stoi;:ies are arranged in a 
i certain order to attract yov^r attention? Discuss 

table of contents of the newspaper. 

' (?) What role do other countries have iri' our local news 
stories and features? minor? major? 

(8^ Do the •same kind bf analysis with 9ther pages of the 
^tpaper. *' 

* (9) Present other local, coinmuniti[, or £u:ea pa{>ers com- 
' * paring these with, the firlB.t paper examined. Point 
OiXt areas in J^ese papers where foreign language 
words or foreign countries- eore evident, (ads, shorts, 
fashion, cooking, novies, business section, editor- 
ial pAge). 

Homework :' Hand ^ut irocabulary list of newspaper tenns in the 
target language. CSive eacn^ student a copy of a fj^ont page Qf 
local newspaper. Prepare <iuestions 'in target language based on 
discussion, e.g., ?wfiat is the main headline? What is the con- 
*tent of the main picture " ' 0t " ' * . 

r 

Day 2 (Foreign Language Teacher) 



B* The foreign newspaper ,* , ' 

(Start with brief revieW f roof yesterday ; then turn to ^ 
front-page of foreign paper. )^ ^ ^ 

(1) What is similar? differtent? Why? 

(2) Content/ layout, etc. CcHnpare' obituary sections, 

^ \ letters to the editor sgpage, etc. What do these sec- 
tions indicate atbout the cultur4? 

(3) . Compare tables of contents. What do they, te XI us 

about readership? about the way the publication is 
f in^inced? ^i, the publishers -working iri a free 
• entfMrprise systoaf^ or does the government publish, th«* 
'paper? How dOes this affect content? 
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(4) Doe^«th^ U.S. play a role^in any of the 'stpri^s? 
. How important id the U.S. to this country, based on 
cpveAge in. the' papery 

Howework x translate a >#fews- article^ foand in tJie foreign lap-^'^ 
g^a9e paper, eoanpare its writing style with American jovyrnali^m 
techniques < sentence structure, the 5 %J's, "> etc. )^ WHat cul-;^ 
turill differfences and silmilarit>ie8 betyeen us and the othfer 
pountry ax^ 



revealed in that content?' 
. • . • • Say 3 



1. Propose\that Btud<^8 assemble a newspaper in the target 
language' thEOu|l^' ig\diVidual and 'C|l-bup contributions as 

' outJ.in^d 'below. -(to be written in the target language). 

1 'A. Wrli:^ an iijdividual 'article fi»(i'the choices listed' 
belovi' y . ' . ^ 

' • B. Write a groug^eurticle from the c*\oices listed below. 

C. For •extra ctedit, draw a cartoon or write an* editbrial . 

2. You might ask for 'volunteers ^^to be "editoi^" and organizers 
of this jpaper.. T^e entljpe class could ^ote on a name to be 
gj^ " ^ ^® paper. 

Choice* of ijntfividual ar^cles to be written in the'* 
< target lan^age. ^ ' > 

* ^ (T) News stories: important events at y&i>r, school < 

^ (homecoming, foreign students, foreign travels^-, 
drill team, debate J:opic8, music programs, cheer or 
C>ep clubs, language honor ^\gLe^^z)\ fnlierviews 
. ' wi^h-<>tfter ^nguage teachers aira^tvidfents featuring 
^' interesting happenings in their-"cla6ses,^etc. 

(2) Special features: weather forecasts, raovi« .reviews i 
puzzles, TV gu^de 

*(3) Want-ads 

(4y Scene: cooking, fashion, gardening, ^urn^.ture, ca»s 
(5)- Sports at yoUr school - 

B. .Group article cHoices to be written in the target *. 
^anguage 



NOTE: 



^ Dear .Abby 
''(2) Restaurant review 
(3) Comic strip ' ^ 

• ' _ ' ' * • , * 

• (5)' Pop soijg charts^ * ^. - 

(6) profile Qf an in^rtant person in th€i school 
( t/achfer , studen^ etc . ) 

The asl^i^nment ooay be ^Iven in the target lamguage. See ^ 

* ^ t^e following grench version of the assignment* 



^ • Devoir * ^ 

Ecriv^z: ' 1 • un article Individuel . i 

2 • un article de groupe (ou faites un dessin) 
Cr^it Suppl. 3. une reaction* ^ ' 



i 

nera 



RTICLES- INDIVIDUELS 



J 



A, Informations genera les 

1 • Le Tour de France 

2* Interview de M»e satt. 

Mile Brasch, Ff"® Von Veh ' 
( les autres classes ^ 
fran^ais) 

3« C^dnonie d' initiation de^ 
Soci^t^s Honorair^s de 
Langues 

4. Oktoberfest 



5, ' I^'semaine dn "Hopecoming" 

6. Les clubs lif^^ »^ 

Articles Sp^ciaux 

1. La temps^ 

2 * Je\lx et mol^s .crois^s 
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C* Pxiblicit^ 

D* Vie quotidienne 

1« Cuisine 
, 2. Mode • 
3* la famille Vincent 

E» Sports A * . 

1. Le football am^ricain 

2. course i pied 

3. Le volley 
^4.'Le golf 

5, La natation^ 

6. Le^fdi^gLl , 

7^ Lfe progjj^^^. athldte 




ARTICLES GROUPE ^ * * 

1. Horoscope 4* Le hit-parade de la chanson 

2* Le courrier du coeur (Dear 5. Critique d'un restaurant 
Abby) 

< 6. Une id^e originale 
a.. Horaires de t^^ision (^xtorial) 
pour la journ^ 

^ » * 7. Bandes dessin^es f ' 



Day 4 

Have the student& write an article about a current event in 
the target country. ^It may be actual or imaginary but will 
require faiowledge of that foreign culture in order to pro- 
duce the article correctly. (One approach might be to hand 
out headlines and have students writ£ eurticles to correspond 
with the headlined.) « 

You may wish to suggest that students, ,^5ai^e the same^news 
feature area they worked in for the cla'ss newspaper On Day 
3. For example, if a student cheated a comic strip, have 
him or her do- a French comic ^trip. , c 



Lesso;i 2 (Second Weejs) ' . 

."WHAT. IS YOUR FAVORITE 'J^j^&tO^ OR TV COMMERCIAL?" 

Objectives: To show anotft^C way (audiovisual) we receive infor- 
mation -In aor daily lives/ to involve students in an enjoyable 
activity on a subject. with which thl?y 2ure very familiar; to gain 
' an understanding of the psychological factor^ involved in promo- 
tional work and how potential buyers are targeted *• 

% Day 1 (Journalism ^acher) , 

1. Preparing for discussion 

a 

Have students complete a worksheet containing elements 'similar 
to l^he fol^owingj: 

A. Describe your favorite commercial in ^glish. ^ 

B. Why do you. like this coramerpi^l?^^Circl« your three 
best answevs.) 
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* 1 . • 

(1) It 18 amusing. . . , , v.* # ^ 

(2) It is' intellectual.' * ^ 

(3) I need this product. ^ 

(4) I likd the star or the personality, iff dt. 
<5) It IS intriguing. » 
(6) It has a good or catchy tune. , j} 
(-7) It is *with it." . 

(8) The scenes are beautiful in it 

(9) I am hujfgry oi^ thirsty while I watch , it 

(10) *irhe vociabulary Is cAt^rhy. * 

(11) There are * cute animals v in i$. 

(12) There are cute children in-it. 

(13) I «?^T the product, 

4i4 4) ^I^C product IS a dreeon (like a 6ar, a lili^sion, etc.) 

(15) There is ideal person in il.^^ 

(16) The product is^one that*^ shouldn'i: jjse (beer* wine, 
etc.). 1 

C. What quality of the commercial is the most important for 

"you? 

* 

2. ^ .Discussion * t ^ 

Cover the above, "also raising the following points; ^» 

How are different kinds of people ap4>eal'ed to in the commercial? 
How is credibility achieved? What is the effect of repetition 
'of a slogan or "catchy" song? How are certain types of products 
(.detergents, beer>^ cigarettes, 'etc. ) u^sually a^vert^sed and 
when? Wl^ does £his re'flect about American ftulturfe? 

Homework ; Wiitct^ TV or listen to^ the radio and take note of com- 
mercial$ with ethnic or internati<^nal' themes. Choose oroe and 
complete ^the worksheet. ' (Teacher: Worksheei^can be sajoae one 
Used in cl^ss^exe raise, but in addition, ^k'Tor a brief 
description of the commercial.) The homefwork^ exercise ^eet ma^f 
be 9[^Yen in your target language. (See sample in French.) 

Devoir \ 

1. D^rivez votre publicity favorite (en angla^). ^ 
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2. Pourquoi aimez-vous cette publicity? .'i^tourez les trois 
r^ponses qui convienneat» ) . ' • 

J'aime. cette publicity parce que ; 

A. elle est amuoante. 

B. intelligente. ^ 

C. j'ai, besoin *cle ce -produit. ^ ^ . . 

■ ■ "-16 '° 



' * D. j'aime X-es personnages de ce messjige) pubLic^taire. 

£• eXle est prenante.. , ^ ' 

F« elle a un th&ne musical Int^ressant^ 

G. elle est" dalfs le vent ("with* it"), 

H« Le d^cor' est beau* ' * 

^I. j'ai faim/a'ai soif/etc# * i ' 

J« ir y a des animaux* ^ « 

K. il y a d* an^^rables ,enf ants.' 

L. je d^ire "ce^ prodkit,. . , - - , • 

M. le produit est un £liment de reve (dream) 

N. le personnage ou I'endrbit repr^sent^ est de .nature 
id^ale« « « ^ 

3. A yotre avis, quelle doit etre la qualirt^ premiere d'une 
publicity? . , , ' ' 

4. D^rivez «i anglais une publicity avec un theme inter- 
national* ^ . . 

. • I ^ ► . ^ 

5* P^\frquoi a-t-el^jp un ii>ieae international? 



Day 2 (Foreign Language 'TeacherJ ^ 

1. Students volunteer to report on th^ commercials they heard 
and ^ve described on their ^homework sheets. 



2. Discussion: Why did the . producers of the commercial think 
an ethnic or international theme would be appealing? 

*^0fvwaai tLid th^y believe it would appeal? 



thit 



B. Why do they tWmk tl\e^"e i^ an audience for ethnic/ interr 
national themes? ' - • ' , * 

(NOTE: This should lead to an enumeration of ODnsMtu- 
enci^s such as the international business communit™ 
^ immigrants, refugees, members of ethnic communities, 

people interested in genealogy and family history, etc., 
all of whom are iQie seune "piiblics" you will be, identi- 
fying again when you start your promotion of Foreign 
Language Week in Lesson ^. The following reference 
sheet, "Who Is Our Audience?"^ (p. 12) shows how this is 
done in promoting foreign language studies. 

C. Whit influence does the eti)>nic or international theme 
have on the outcome of the commercial? 

- .t * 

D. How is the use of the theme credible fpr this particular 
commercial? 
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(A Qpncluding statement migjxt be that while different iproups 
may be affected to different degrees, the "international" 
world touches all of us in some way.) 

WHO IS OUB AUDIENCE? ^ ^ 
' ^ (Reference Sheet) • ^ 

In attempting to respond to the question "WhiD are the' pub- 
lics?" you must thinl^ less in terms of general and more in teny 
of unique populations^ That is to say, each of us belongs p> 
many "publics" or common- interest ^oups ajrvd can organize, on the 
basis of those ijiterests. You must target your appeals. .To do 
this, you must first know your community. 

Analyze its structure — both in t^rms of obvious, official 
hierar^hi^es and in terms of the less formal but equally real ^ 
bases of power that exist. Recognize the ways in which group * 
interests ift^rrelate. If it would be 'helpful, draw (J^grams of 
these interrelationships and consider Vhat cdnmon interests, 
what. opposing interests, begin to emerge. 

' Ortce you have analyzed the "^Sommunity, you must choose t^ie 
groups you want on your side. These, are key publics . Tha^y 
should be ordered by priority according to the specific goals 
you hope to £u:hieve. Recognize that different publics wiTl be' 
receptive to different messages and that your appeals to '^each 
should take into account the aims, problems, attitudes, and 
values of the group you are addressing. 

Remottber that there are peoples who simply oppose the teach- 
ing and learning of a foreign language, and it; is di^fic\jlt, if 
not iJipossible, to change their attitudes. Therefore, .it is 
ill advised to overjio efforts' dlrelted toward them. Be aware, 
too, that the more concentrated yolr efforts, the more effective 
they are likely to be. In defining your' publics , then, "you must 
keep each" group .small and manageable and work out systems by 
which you can conmnmicate with them and they with you. 

Preparing responfeas^to .the following questions and doing so 
foi^ each of the key audiences involved will' lend clarity to the 
promotional efforts by foreign language teachers: ^ , 

• Who are we? 
. • Why do we warrant your ^support? • 

' • What are we going to giveX^ou for your money, your "time, 
*etc., that you're not getting now? 

■ •• 

The fpllowirig tables of commonr interest groupings may help 

you identify »other key publics in your campaign. You may wish 

to start with one or two groups and expand slowly. 

» ♦ 

^ ' ~ f K. 

^Adapted from ^1980 Foreign Languctge Week materials distributed 

by the American Council on the Teaching of Foreign Languages , ^ 

New^York. We gratefully acknowledge ACTFh* s permission and 

encouragement to utilize these JDaterials • 
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CoMPon Interest Groupingg 



The Educational Coomunity 



Ediicators emd the leadership and iae9d>er8hip of educational 
associations 9aA professional organizations — local, state « 
regional, nat4fonal; el^pentary, secondaf^, higher education; 
public, private, cosnercial. (Sone exantples: American Federa- 
tion of Teachers; National Education i^sociation; National Coun- 
cil of Social Sttfdies; American Field V^i^ice; American Associa- 
tion of Teachers of French « German, Danish and Portugue^se, etc.) ^ 



Colleagues in languages and 
other disciplines, especially 
those mostw^^sely allied with 
inter natiojMil studies curricula 

Foreign language supervisors — 
^strict, county, state • 

School administrators 



State associations of school 
boards 



Local school board members 

Scholastic exchange proj^ran 
sponsors, participants, hosts 



Guidance counselors 
Principals 



Libi'aries 
Students 



Super in telidents , Parents 

State* departments of education Educational testing services 



, The^ Business Community ^ 

Business»eople and the leadership and membership of 
associations and professional organizations^- Ibcal, st^te',^ 
regional, national, international ' 



Ixi^ness 



Local chasibttrs of commerce 
(education oommitte'e) ' 

Farmers apd ftfm organizations 

,tLabor organizations (AFL/CIO, 
etc.)^ 

Educationally related busi- 
nesses (Berlitz, publishing 
companies, etc.) ' 



International^ trade and 
finance communities 

Pr iva te foundations 

Business exchange program 
sponsjprs,opa^icipants, hosts 
(Experiment in International 
Living, Youth for 
Understanding, etc.) 
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HultinationAi corporations ' 

I ntcurnati*nally'' oriented Ixiai- 
nMteiT <ethnfc restaurai^ts, , 
ifl^rt buftinesses/ etc*) 



Henht^B o^'bther professional 
^orc^nAzations (medical, l^gal, 
etc. * ^ 

L9^al (i^aoizations of travel 
Agentp'*' ** ' ^ 



* Trtie Government ^Coomunity 

Lo<?al , state^ federal 
>T|[ke president of th'e U»S« * « 

.Members of Congress and 

congressional oommittees 
'deAMng wit}) educational 

issues 



City councils. 



State legislators 



E^cation oonmittees of state 
legisiat^es 



.Educational lobbyists 
Mayors 
Governors 

Heads of local political party 
organizations 



Other Coonon' Interest Groupings 



CotDBunity *organiza|^ions > 
(Rotary Club Intexwtional/ 
Kiwanis, Lion8« lf9A/USA, etc.). 

Service clubs (Junior League, , 
etc.) 

Fraternal organizations 
(Knights «ot Columbus, 'the 
Shriners, etc.) 



ath groups (Boy Scouts, 
etc.) 



Friends of local nuse 
libraries 



um^ 



Public broadcastinij systeoos 
» ^ , -* • • 

Media representatives 

\\ \ 

League of Women Voters 



Ethnic org^izat^ons 
Religious organizations 
Veterans 



Consumer^ groups 
Citizen action groups 
Journalists 



GroUQ^ for fluipport of the arts 



Enteiqtainers 
Sports stales 



All other city, state, 
regional, and national leaders 
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Lesaon 3 {Ttiitd Week) * 
"BVERYBODY'S A PROMOTER OF SOMETHING THSY IDVE^ 

Objectives ; , To learn *^Q>out^^ooiPOtibn and advertising through 
creation of a real or iiaagin^y product; to analyze the tasks 
invol^ifed in proBOting it, based on discussions of previous les- 
sons; to create the final promotional piece in the target 
langtiage 

Day 1 (Journalism Teacher) ^ . 

1» Discussion: What )cinds of advertising and prcwioticm can you 
name? ^ Ask' whether any studeirt kncys what a press ri^ease is. 
(The press release is aSnajor prosioiiQnal tool and will be 
covered in Lesson 4*) 

« 

2% Divide the clasa into aaall groups for a 15-minute brain- 
storming ^ssion. Each grou^ decides on a real or imaginary * 
product they would like to promote. (This can be tftone in 
English first, then in the target language^) 

Ideas : ^ new toothpaste, a new TV dinner, a special magical 
dog food, 'or the product can be a "copy" of the student's 
^ favorite cosimercia^ discussed in the previous lesson. 

3. Return to the ^ full class fQX a follow-up discussion: ^ 
"Before '^u begin to create ^your advertisement or promo- 
Ifl^ial piece ^for your product,* what factors must yoi^ c»n- .^'^ 
sider?" • ^ 

K\ Is the i^oduct something serviceable to the general pub- 
lic? not, to whom will,. you appeal? This will relate 
backy to t«8son 2 discussion on targeting, constituents — ' 
in t^is case, potential customers. ' 

B. Your mess^e: what vill it be? (^6r basic guidelin^ps; 
U8^^underl4ned portions of reference sheet "The Mes- 
sage," p. 1^.) ^ 

C. What is the best medium ^or your message: a magazine 
ad? a TV commercial? a radio announcement? leafleting 
oi) street oornwrs? WHY? (For basic guidelines, .use 
reference sheet, "Which Med^a to Use?" dn p.-i17.) 

D. !#io will deliver the message for you? a famous person? 
a cartoon character? an, animal? a 'prominent person in 

,your town? 4^ studeSit? * 
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^ Day 2 (foi^^ign Language Teacher) 



1. Return t6 aqiall groups to create prcwiotional piel&es. Stu- 
dents decide which ^nediuin their ^oup will use* (Reference 
sheet *Which Media to Use?" on p, 17 shows how this is 
determined in promoting foreign language studies.) For 
newspaper and magazine awls,\ you may want to tie into l*\o-» 
tography classes or the art\ department* ^ 

. \ « ^ 

(NOTE: Students should oo^t attempt a news re^ase or news 
story at this point. News release writing will be covered 
in succeeding lessoiis*) * 

2. Students present their creation to' the class. The teacher ^ 
will determine the .amount of time needed by the students to 
con^lete the assignment. 

J^ditioiial Activity or Discussion . / 

. ■ ^ . / ' • /. 

1. Marketing /worldwide: Is this a product .that would have 
ap^al outside the United States? If so, wo^ld vou promote 
it ;the same way? \j 

(liook at ads in international publications for reference. 
Ask students whether they have watched Cemadian television 
or television in any c?thQr country. Compare. Are there any 
liberties we take that wouM be tabu in ^ther countries, or ^ 
vice' vers|?) ^ 

2. Students could cifeate *an English- language version of their 
piece and visit business/marketing classes to perform it, 

-asking thosd classes to analyze its. effectiveness. 



3. If your school h^^ yideota^ ^uipment, the drama department 
could 'be involved in making a •*commercial" with you. 

/ 



9 THE MESSAGE ^ 

(Reference Sheet) 

' In determining the theme you will promote, recognize that 
your chances. of success ar^ enhanced if you begin by addressing 
those ii»suei which most directly affect your life and the lives 
of individuals in the conmninity in which you live and work. The 
public must want to be "sensitized" arid must want to be recep^ 
tive to new information; a carefully articulated program will 
help^ ^sure their rece^ivity to more extensive information in 
the future. ~ ' ^ ^ 



^Ad^pted frqm ACTFL's 1980 FL Week materials* 
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>^ People cannot respcyid to issues that are v^gue, unfocused, 
or contradictory. Your messages to the public should stress the 
tangible and the concrete. As individual emd ^national needs for 
foreign language oompetence and globa^ awareness are more pre- 
cisely defined, and as more and woik evidence is gathered con- 
cerning the benefits of language education and its relevance to 
the total curriculum, the otherwise ^nebulous, intangible "value" 
of foreign language education, so badly in need of a' freuaework, 
can "be combined with a skeleton of selling'^poilts that will hold 
it up for a mass audience to see. * ^ 

Your definitions of tjhe need for and value of second lan- 
guage* learning, and your articulation of public and professional 
goals and the means to aqcomplish them may differ to reflect 
your unique situation and the special interests of your audi- 
ence si Whatever the emphasis, however, everything you say must 
be truthful and .verifiable. Toward this end, you, should make 
sure that your sources of. information are reliable and that at > 
all pbints in your program, the listener can have confidence in 
the people who repres i iil 

WHICH MBDXA TO VSE ^ 
(Reference Sheet) ' , 

In using the media to help report and interpret the issues, 
you are also using th^m to lend an "objective voice" and credi- 
bility to messages that might otherwise be held suspect if 
delivered only by foreign language teachers. 

There «eure many available' ccmimunications techniques,' a ^y^- 
tial listing of-'v^ich appears ,on the following pages. You 
should choose the techniques most suited to your situations and 
long-term goals._ Personal contact miy be the most effective way 
of reaching the publics with whom you need to connect. Kever- 
theless, the media can be Used to direct attention to foreign 
langiiage and related 'programs , inform the public, reinforce 
established interests, or enhance receptivity to a future mes- 
sage. As with other phases of your efforts, your media contacts 
should be planned, coordinatec^/ and evaluate^ to make the great- 
est Impact. 

To begin with, identify the outlets for information dissemi- 
nation in your area and' enlist the aid of individuals who 
already have access to them. Compile a medi^ list of your local 
ncKSpapers, p^lications, broadcasting stations, wd wire ser- 
wic^B andVif^lude the telephone numbers, 'names, titles, and 
addre^flft^of those to whom news should be sent. 
^ Your local newspaper office and radio or TV station can tell 
\ou how to c^tain listings of newspapers published in your state 
as' well AS radio/TV stations operating in your area. You may 



1 * ^ 

* Adapted £r(pm ACTFL's 1980 FL Wtek materials • 
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also wish to meet with your school district oonanunity relations 
people * or the staff of af* university news information services 
office for advice in approaching various media and their repre- 
S€?htatives. Along the way, keep your contacts ^informed 2d>out 
what you aure doing so they can be learning, too. 

' In presenting your message to the meclia, remember that you 
are in competition ^with every other news/information source in 
your area and that the aspects of education with which we are ^ 
dealing do wit alway3 lend themselves to the crisis/ controversy 
nature of mo<iern reporting. It is, instead, tio your advantage 
to be^ using media as only one part of a much broader, 
planned program of news and infprmation dissemination. 

Even if you are successful in getting your story bro'adcast 
or in print, you cannot be assured tjjat it will be heard, read, 
understood,, ols believed by those you want to reach, ^ven when 
the possibiJ.ity exists for wise dissemination, the^ is no 
guarantee that the right people will see it or that it*" will hav^ 
the desired impact on your audience. Therefore, once you have 
obtained coverage, put iX po work for you . Xeep a record of all 
pertinent clippings, articles, rpidio transcripts, TV summaries, 
etc., and have them available for future ,use. ^jDuote^^om them 
as necessary, share them with colleagues, throu^out the country, 
and reprint the most essential ones as promot f on ' pieces. 

The following is a Tpart^ial listing of potential outlets foj: 
--and sources of — information relevant to'^your ceutipaign. Most 
of th'e services you^need are available at very little cost. 



News 



rs dailies and Weeklies) 



News regarding foreign 
languages ) 



News related to U.S. trade, 
international obligations, 
etc. 



Features 



Want ads 



Editorials 



Advertisements 



News 



Magazines 
Features 



r 



Advertisements 



Other Publications 



Student periodicals ' • 
Professional "^journals 
General education newsletters 



Internal publications of:^ 
sta€e ctepartments of education; 
business and industry; local 
Chamber of Commerce organiza- 
tions; fraternal*, .ethnic / 
religious' • organizations 



IB 
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National and state organisar 
tion newsletters 



School and college newfij^apers 
and calendars of events 



V Radio/TV /Cassettes 



|lk shews 



Public affair^ programs 



Spot announcements*>*'National 
Advevtising Council PSAs; 
national "celebrity *• support; 
local^ personality involvement* 
(Include someone using foreign 
leuiguage in his or her work; 
government procl«UDation8; stu*- 
dents in support; teachers in^ 
support/ etc*) 



Other Promotional Ideas 



Promotional brochures/ flyers 

Films on(|relatedr subjects for 
public screening 

Slide programs on current 
language offerings in area 
schools 

^tters to legislators / admin- 
istrators/ businesspeople/ 
citizens/ etc* 



Posters/ displays 

Buttons/ bumper stickers / 

r T-shirts 

Readerboards of local* 
businesses 

Speakers Bureau (consisting of 

V^students - and/or teachers ) 



Lesson 4 (Fourth Week) ' 

"THE Pi(£SS RELEASE IS NOT A BIG MYSTERY" 

Objective : To learn how a press release is used to create a 
newspa^r story about a product or ^ent for promotional pur- 
poses ' 



Day 1 (Journalidm Teacher) 

1 • Hand out a press release done by a local public relations ' 
firM on a. product/ e*g*/ opening of a new theatre/ shopping 
center; a new film or show; a singing star in town* (The 
following refer^ence sheets / "News Releases" and "The Feature 
Article" jon pp* 20 and 22, give background on how this is 
done to promote foreign language studies*) 
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2. Di8cu«8i»n ^ - ' 

The 'Vritten promotion" uses neither sound nor graphics. 
What makes it effective? / ^ 

A. What are the ele^aents (who, what, when, where^ etc.)?* 

B« How'^do theses el^ents progress in the story? 

'what the most draniatic or interesting way to organize 
« the 6i«nents of a news release? 

Hov are quotation^ \ised to give the product prestige/ ^ 
integrity? * ^ 



^Homework: Using what you learned in class discussion today,, . 
^>yrite atpress rele«^e in English oft the product your group 
created in th^ last assignment* 



« Day ^^^foreign Language Teacher) 

1 • Hand out a translated version of the press* release intro- , 
duced yesterday and give students some "vocabulary terms for 
aii9#%ring questions in the target language* 

2. Ask questions on the contiient of the press release (in the 
target langtiage') * 

A* "^What kind of product is being promdted?" 
' > B* "When will the event take place?" etc* 

3* Students return to small grouf^s euid write a press release in 
the target language on their product created in Lesson 3 
group eissignment* 



(Reference Sheet) ^ 

In preparing a news release for Foreign Language Week or aV 
any other time during the year, keep in mind two essential 
questions and make sure your story gets to the point: 

* What is the news? 

* How can this news be presented most clearly? 

Try to keep the release simple and khort. Use any information 
about the event .that is interesting, pertinent, and brief* Use 

'^hdApted from ACTFL's 19S0 FL Week 'materials. 
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quota tion^ fT^om key people invglved, and do not forget to give 
credit to community members, who are helping with the event'. (See% 
the following" news releasers for ^mples. ) " " ^ 

The release must be double-spaced and on a single page, 
unless ihe quality and relev%ice of the mater i§il 'necessitates 
longer copy. Brevity is important be'dause you are competiTig ^ 
with all possible news sources. Making concise statements, that 
eliminate the need for editing can be to your ^advan^get . 

0 0 

*' ' ^ ' 

Deadlines ^ 

* Call the newspaper office or radio or TV station to deter- 
mine their deadlines and then stick to them. Neighborhood 
veekly or biweekly newspapers need -material earlier than dailies 
do. Use these neighborhood papers; they reach many people in^a 
very^ intjjnate way. v • . ' ' 

" C • 

Distribution 

Your news Release 'should be made available to (1) the edi- 
tors of all newspapers, news magazines, teacher periodicals, and 
inter najf^pubXi cat ions of significant organizations and busines- 
ses in your community; (2) your local 'radio and TV station news-* 
rooms; and O) the local offices of the national wire -services, 
if such offices exist in your area. * 

The release should also be sent to the newspaper's city edi- 
tor, with a copy to the education editor, ifi* any. In this casd# 
the city editor's copy should be marked* at the top: "Also 'sent 
to education editor." A 

If you eure well^ahe4d in your progrcun -details, you may wish 
^to send two releases, a week apart. For' the second release, the 
story * should be opened with a snappy paragraph about some facet 
of, or addition to, the program. 

Round-up Release 

h "round-up" release is essentially a'^^^s story written by 
you after your event has taken place, This -is usually done 
because the pres^ di^ not attend your event. « ' , 

Your round-up release should be written on ♦the spot and sent 
that same evening (for release the following morning and after- 
noon) to the newspapers in your area. It pictures are taken of . 
the event, send several glossies, with pr</per captions, alon^ 
with .eadh. release forwarded to the city editor. ^Magazines, 
etc., can wait ^1^1 the nexr day or so, but newspapers must 
have a round-up ^l^ase right away. This means you must either 
have a professional photographer ^ on hand or involve the top ^stu* 
dents ^ your school^ji^ghoiography class. (The pictures must be 
develdpe(f( that rtightorth^ next da^r.) r 

roUnd^up release can also go to televifiior^u^d radio 
news jtooms. You way wish to involve students as mtffeaengerp to 
deliver th6 releases in person. ' ^ ' ' , 



NEWS KS^A$E FX)R NEWSPAPER 
(NOTE: ALL RELEASES SHOULD BE DOUBLE- SPAC^ 
FOR IMMEDlATk RELEASE 

April 2, 1979 ^ • . 

WASHINGTON ASSOCIATION OF TOREIGN LANGUAGE TEACHERS • . 

ilNFORMATION: Les McKim, President-Elect j .[phone] 

X Charles Kenlan^ Editor^ WAFLT Forum ; [phone 

WORK OF PRESIDENT'S COMMISSION. 
FEATURED ON NATIONAL FOREIGN LANGUAGE DAY ^ 

April 6 will culminate a week of activities and 
discussion examining the current role and future of 
foreign l^Hlguage studied in Amer'i^an life and education • 

"Forei^ern Langua^jar^Day^s, being observed in every ^ 
stai^fe/** says Les McKim# President of the Washington 
Association of Foreign Lang€lge Teacl^rs^ "in an effort 
to bring to the attention of all Americans the work , of 
the President's Commission on Foreign Language and ^ 
lAtern^^^Dnal 'Studies. McKim added that the Commis^n 
was appointed last fall and was directed by President 
Carter to recommend ways ^o strengthen and improve stud- 
ies in these -areas emd to increase public awareness of 
thej^ relevance to America's educational pttriorities. 

"Since most Colleges novj have no language require- 
ment f(4l admisision/ many high* school-e hav^B reduced their 
foreign language of feri^s at a time when we need vmore 
international experts in business » government and 
education J" McKim said. 

22 
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Washington State foreign langiiage teachers have been^ 

encouraged W their state and national aissociations to 

invite local politicians, officials, and parexYts to ^ 

visit and participate in a foreign language class; to 

encourage city officials to proclaim a Foreign Lamguage 

^ ^ > ' 

week; to work for passage of the Legislature's amended 

Basic Education ActrTwhicK places foreign lanjruage in 

the basic. skills area; and to send mailgrams to 

President Carter in support of the work of the 

Conmission* 

The Commission' ^ recommendations will be made public 
in September through * report to the president. Citi- 
zens are encouraged to write their views tq the Commis- 
sion at the following address^ 

President's Commission^ on. Foreign Lamguage 

and International Studies 

1832 M Street, N.W. 

Washington, D.C. 20036 ' 



NEWS RELEASE FVR RADIO 

FOR d^DlATE RELEASE 
April 2, 1979 

WASHINGTON ASSOCIATION OF FOREIGN LANGUAGE TEACHERS 

INFORMATION: Les McKim, President-Blect : [phone] - 

Charley Kenlan, Editor, WAFLT Forum t [phone] 

WORK OF PRESIDENT'S COMMISSION 
. FEATURED ON -NATIONAL FOREIGN LANGUAGE DAY^ 

April 6 is National Foreign Language Day, and ^ 
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foreign language teachers around tjie ^ate of Washington^ 
will be urging politicians ,and comaunil^y leaders to pro- 

vide 'increased opportunity for language education* 

^. 

"This is an effort to bring -to the attention of a^l 

V 

Americans the vK>rk of President Carter's Oommissioiv cm 
Foreign Language and International Studies," said Les 
McKxm, president of the state association* He added 
that, the Coranission was appointed last fall ^^becommend 
ways ta strengthen and improve studies In these areas at 

V 

a time when we need more internatiQnal experts In busi- 



ness, government, emd education* 



Washington State foreign language teachers will 
invite local politicians, officials, and parelTtfs to 
visit and participate in a forei^ language class and to 
send mailgrams to Prestderft CarteAin support of the ' 
work of the Commission* Citizems 'may send their views 
to the Commission^ at the follow^nj/ address^ President's 
Coomission on Foreign Langu^'ge arfl Inter na^tional 
Studies, 1832 M Street, N*W* ,^ Washington, b*C* 20036* 



THE FEATURJE ARTIGLM ^ . ^ . 

{Reference SKeet) * ' 

^ ' - ' 

The feature article is a story developed around an idea or 

personality— someqr^e who speaks wi^h *<»lopful .language and is 

articulate* You and your students ^should be on the lookout for 

good feat|.ure story ideas, and tt^e^ minute you have one, call one 

of the feature writers in the local press* Offer the idea to 

one writer at a tim^* A '•featurcfff arbfcle means not ey^erybody 



^Adapted f^m ACXFL's 1980 FL Weekimte rials. 
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'will be wriPting about it. This is what distinguishes a feature 
story fro« a Qe%ra release, which is itent to everyone. 

Foreign Language Day, for example, is a reason in itself for 
suggesting feature articles. Sooe sauries of features: 

m 

* An incident in which a person was able to ^'use the knowl- 
edge of a foreign language to' cootounicate ^ in an unusual 
and newswojrthy situation — saving a life, preventing an » 
accident, providing a service to the community 

• A language phenomenon— an expert in many lemguages, some- 
one Wio has done unusual research into the origins or use 
of langu^e; someone vAiose use 5f a second language 
pleased and surprised^ an audience 



successful, innovative FL progr^ 
• ♦ An fL 'performance 

t 

If you have arranged for ^celebrity entertaiViment or distin- 
guished speakers, your feat\ii^ -material -can be written about 
them. If the celebrities have their own publicity people, 
cooperate with them, but check to make sure that they publicize 
FL Day as %iell as the personality they represent. • 

The\Arrang«Ben1;s 

At least ten days before the event or interview, call the 
newspaper office arid ask for the city desk. Tell the city edi- 
tpr or' assistant city editor that you want to place a feature 
around Foreign Language Day and 'to determine whether a feature 
writer is available to listen to your Idea. You will probably 
be asked^to outline your idea to 'a re^rter'. (If you or\someone 
in your sdhool knows a feature wi^iter personally, go ^rec\ly to 
that %nriter, not to the city desk.ji 

If the reporter does not immediately set^ an appointment . 
for an interview, he or she may say, "Send me a memo on it." At 
this poin^, begin to consider anothei^ outlet, perhaps one in the 
nearest large city. * 

However, you should pursue your first pontact by writing two 
paragraphs* describing the story and attaching a brief biography 
of the personality you are planning to have interviewed. Send 
it *to the reporter, and within two days check to make sure the 
outline was received; also ask whether ther^e will be time to do 
^our feature. 

I ^ ^ • 

T he Interview • 

Because you set i:^ the appointment, you should meet the 
reported and be present during the interview, if possible. ♦This 
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identifrtes the FL Day cha^person, * or students involved, and 
guarantees that the iinpor4?ant information gets through, How-»» 
ever, do Vot present the j^oorter with- too much informatijcrti» ^He 



or she is\nai,nly interested in getting a, good feature. 

Radio and IT Feature Stories 

Dhe approach to features that is used for newspapers 

pan be applied to radio and TV reporters. For- te]*evision, be 
sure that your story idea contains graphically interesting 
possibilities- ^ . ^ ' " 



^ Lesson 5 (Fifth Week) 



"WHAT IN THE WORLD IS A PSA?" 

Objective ; To learn how to inform the community about foreign 
language qr international events in your school through a^ee 
^ubiijr service announcement 

Ref firence i Use the following reference sh^et, "Radio and TV 
News Coverage," See also -Section 4 of this book^t for special 
PSAs to promote FL^ study during th^ week precedRg^the state 
conference* 

Day 1 (Journalism Teacher) 

1. Discussions "What is a PSA?" . 

A. How 'does it differ ^from a news story or a commercial? 

b/ Why do radio an^ television stations have an obligation, 
to give free air time to nonprofit organizations?-^ Do 
you think marty people ask for PSA' time? How do.^ you 
think ra^o/TV managers deal with an overabundance of 
requ«1^^s? (This woul4 make a good reseaurch project 'for 
several students \o report on.) , * # 

2» Play seunpl^ of radro^PSAs. 

a. Preparation for homework (Jourhalism and joreign Language] 
TeacherJ 



Tomorrow '^u will ];>e creating a PSA on the internationA 
elements of our school.* What is international or ethnic^' ' 
about odr Whool? • * ^ - 

A. An ethnic/ international evetjt sponsored by foreign lan- 
guage classes % ' ' t . 
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Speakers of other languages ♦ Why do we have them in our 
school?' How do they ^hance our school environment? 

- K 

students ^o have recently returned from long travel 
experience or who Mve^ lived abroad 

Where in ^hool do you learn about the rest of the world 
aside from the foreign language class? 



Homework (t.his co^ild be a contest ): ^.isten for radio PSAs* - 
Make rkote of as mi my &s you can* What is the content- of each 
one, musical effe<;ts, if any? Wa^ it effective? Why? Why* not? 
^ . ^ 3 ps;^ rather than a commercial? * 



How did 'you know 



Dai^ 2 (foreign Language Teacher) 

%m\ In small groups, students prepare and tape-record, with 
a PSA based on an international event in 



sound ^effects 
their school* 

This IS an extel^ent •opportunity for the journalism teacher 
to have a local electronics selectman come in and talk abdut 
equipment* Another alternative is a presentation by a per- 
son from a lodal TV. or radio station to talk about produc- 
tion— mformatlion on %rfheri free videotaping can be done if 
your school ddes not have facilities, specifications on 'pro- , 
*♦ duStion of slides for TV PSAs, etc* 
• t ' 

A<^ditiona1 activitjy ; Produce the same '^>ot in the target Ian- 
guiage* 

RADIO AftP TELEVISION PSAs '^ 
(Ref^ence Sheet) 

•h • ( • > 

A Public Service Announcement (PSA) is different from a news 
story or ooa»ercial» It is a promotional spot that stations 
grant free of charge to nonprofit organizations in compliance ^ 
with PCC regulations* The TXJ^>etition is great for this kind of 
free air time* * ' 

Radio PSAs ^ - . 

• For a general profession-wide promotion in y^ur city (e*g*, 
for FL Week), decide which teacher (•) will handle the radio^ 
PSA effort »o you are rxjt triplicating each other's work- 
Ypur state FL organization may wish to handle some aspects of 
FL Week promotion statewide. Otherwise, take the lead your- 
self, on behalf of your* school . - 



Adapted fr^m-i^Cxp.' a 1980 FL Week materials. 
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• Take a copy of your PSA to the public affair* department at 
each o^ the radio stations in your listening area. 

ft 

. Before going to the station(s), call ahead to get th6ir pro-» 
^cedures straight* hsk for the public service director* 



Some stations l&e to have their o%m announcers read the PSA 
wherever they can work it into their programming. However, 
sometimes they will agree t6 do a tape recording by a person of 
your choice {e.g., a sports figure, a public official), and 
maybe even add^some good production music behind.it. If they do 
agree to this, be sure to take your own lO-minute cassette tape 
with you and ask whether they -would make a copy of the finished 
spot -for your files (and for your local foreign ^n^uage 
orgemization) . ' 

Two examples of.:j|^uIio public service announcements follow. 



^Sylvia Por 
r gently tjhat ** 



PUBUC SERVICE ANSOUNCEMENT FOR RADIO 

qpNTACT: [WAFLT .president, phone] 

PUBLIC sptVICE ANNOUNCEMENT (30 sees*) 
(Do not use after March 29, ^980 ) 



Sylvia Porter , ^^ll-knovm business columnist, wrote 
wha^v6r the shap^of tomorrow*^s world. 



is thrill 



it will be more international*" 

In Washington State, international trade is thrif^ing 
and our population is becoming increasingly diverse. 

That's why learning a second language is a sound 
investment for both job opportunities and personal 
enrichment in the everyday life of our cities* 

March 23-29 is NATIONAL FOREIGN LANGUAGE^ WEEK--a 
good time to ask whether ,U}is cotmnunity offers adequate 



opportunities forvady^s and youngsters to learn a 
second language. 



28 



ERIC 



34 



REMEMBER/ k second language is the key to the 
future. ^ 

This message brought to you by the WASHINGTON ASSO- 

• / *• ' 

CIA£10N OF FOREIGN LAN<;UAGE TEACHERS. 
^^^^^^ 



PUBLIC SERVICE ANNOUNCEMENT FOR RADIO 
MEW yORK STATE ASSOCIATION FOREIGN lANGUi^CS TEACHERS 
public Service Announcement (30 sees.) 

i • 

The English language is well on its way to becoming the 
language of international ooonun Teat ion • So there's no 
need for Afflertcansi to learn other languages. Right?' 
Wropgl T}^e very fact that people around the world are 
expected to le^rn our language gives us a special obli- 
gation to try to learn theirs. If ve really want inter- 
national unde^stan<2ing/ one way td 2u:hieve it is by » 

speaking each other' s languages. 
♦ 

... A message from the New York State Association of 
Foreign Language Teachers. ^ 
* 

FOR FURTHER INFORMATION PLEASE CONTACT: [teacher name, 
adj^^ss/ phone] . ^ ^ 



Televisiorf PSAs 

THese are more difficult to produce and to get produced/ and 
they require scheduling far in advance in order to be considered 
for. air time. * 
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It IS bes^ for a group of students and teachers to visit the 
public^af fairs director at a TV station in the fall, but no . 
later than January,, and talk over with the director the possi- 
bilities of a PSA. Usually a simple slide with a "voice over" 
delivering a niessage is slLI that nonprof}.t groups can <if ford to 
produce. 

On the other Hand, it is worthwhile' finding^ out whether a 
videotape produced at school would be usable. ^Ask what kind of r» 
quality IS necessary in order to assxire use by the IV station, 
if >yo\ir school does i>ot own* VTR equipment, .try the local commun- 
ity access television networks and ask whether they can offer 
you studio time and production aid. 

Long-Term Radio and TV Possibilities ^ 

Make a survey of local radio or TV programmir^ for a fadio 
or TV show that might be willing to carry a weekly featxire on ^ 
"Liipguage for Travelers" or a similar practical feature. Per- i 
h^ps a local travel* agency would sponsor such a program segment . 
If you axe in an area with a PBS (Pxiblic Broadcasting Serv- 
ie) radio or television station, talk with the management about, 
foreign language study. They probab.ly wn't be interested in a " 
'"teaching" format, but they might respond to* other program 
ideas^ especially if those suggestions are made by or involve 
students. 



Lessc 



Lesson 6 (Long-TerTn ^ctivity 



"NOW WE'RE READY TO PROMOTi: FOREIGN lAUGUAGE WEEK** 

O bjectives ; " To tell the community about our foreign language - 

programs — how they relate to our -school and to a good educati6n%^ 

and hc3W foreign language studies relate to community and ^ 

national needs; to increase public interest in the future of 

language and culture education and ,to involve the community in^ ^ 

working on behalf of foreign language studies 

i • 

Reference: Section 2 of this booklet ("Foreign Language Week # 
Resource Section") can now \)e put to full use. 

m ^ * . ' , ii 

Discussion • 

'% 

Students have the tools from Lessons 1-5 for sending out the 
message to the community. Whatever the students produce should* 
be released for possible use by local radio and TV stations, 
newspapers, etc. 

.* • 
1. What can we say ai>out o\ir school? 

• s 
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A* Special events (use following reference sheet, 3Making 
News by Sponsoring an Event") 

B# Other ^hnic/ international features and programs 

C« How foreign language studies relate .to the real, work-ing 
wprld 

^ ' * • 

2« Who is our auioience? - 

'Return to reference sheet "WhQ-4« Our Audience?" (p* 12^ to 
* refine identification of the "publics" and foreign language. . 
supporters in your coomunity* 

3« What is the message and how to deliver it? 

Review reference sheets in .Lesson 3* In addition, discuss 
letters to the editor page* Readership surveys show this to « 
be the nosV^^e^y read section of the newspaper* Ask the 
studepts why* How can they utilize that page fox Foreign 
Lamguage Vteek? 

4* Who in your school help? \ 

K ' ' 

Use the contacts your principal and other staff m^^^s have 
established in the community* 



Follo%f-up 



Keep records and copies 6f all the coverage you obtain (clip- 
pings, radio transcrj.pts, W sujmaries) ; put that publicity to 
work for yc^u* Send^ copies to leaders in the community and 
parent leaders; bring it td the attention of the school 
newspaper; send copies to school board members* your studeats 
can do the mailing and cover letters* 



MAKING NEWS BY SPONSORING AN EVENT ^ 
(Reference Sheet) 



/ 



Given the fact that news either breaks or is made, one way 
to m^e news is by sponsoring an event* A festival, fair, 
forum, or other meeting with a foreign -language/ international 
studies 5?ocus will not only involve you, your colleagues, and/or 
your students in a projeQt that will strengthen commitments to 
language and culture sharing, but it can also draw out surpris- 
ing numbers of citizens, including reporteris and photographers* 
The key to success is a diverse mailing list and follow-up phone 
cxXlB to those %iho do not R*S*V*P* ' « 



^Adapted from ACT PL's 1980 Foreign Z^ingaage Week aeiteriais. 
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Once people have had first-hand exposure, they £u:e more 
likely to respond to related news that latter appears in the 
media* We hear what we want to hear, see what we want to see, 
and tend to "tune in" and relate to that with vAiich we have had 
previpus contact* The messages one receives through the media 
need to be reinforced in many ways if they ar^ to be effective, 
and the interest generated by participation in a public event 
can be sustained by amplification of the facts in Jthe media. 



2. FOREIGN LANGUAGE WEEK RESOURCE SECTION 

(Featuring prototypes from promotional efforts 
in Washington State) 



While the material 'in this section may be used year-round, 
there is no question that National Foreign Language Week and the 
two months leading vj^) to it are the optimal time to bring public 
attention to foreign language studies. Foreign Language Week^ 
provides a focus and a time frame for improving our public 
.awareness abilities. The promotion is cULso af\ excellent oppor- 
tunity for^the professional foreign language organizatjion to/ 
work with member tea</herB on specific, viable projects. n^** 

Like most other state foreign languitge organizations, WAFLT 
cannot afford to retain a* prof essional public relations person, 
even on a part-time basis. The prcmcj/tion of Foreign Language 
Week has thus become the major activity of ^several 'board members 
and the WAFLT publicity' committee, ^o together direct the 
statewide "campaign." 

Our Foreign Language week efforts qan be divided into two 
categories: (1) general activities of the publicity committee 
executed statewide, and (2) a packert of promotional ideas and 
materials sent to teachers across the state to guide them in 
their local efforts. These activitii^s are described below and 
are accompanied by suggestions emd sample^ materials • * (Refer 
also tJo- Section 1 [Teaching outline] , vriiich includes reference 
sheets on the promotion of foreign . lemguage studies.) 

* General Activities of the Pxiblicity Cotomittee 

Contacting Libraries 



The library systems across the state should be key partici- 
pants in Foreign Language Week because of the importance of 
libraries in the daily lives of many people. The libraries can 
promote Forei^ Language Week through *their in-house newsletters 
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and 'their regular publications. -A week f eaturincMoreign lan- 
guage materials and books in other languages is a natural acti- 
vity for libraries. 

Individuals contacted for library support for Foreign Lan- 
guage Week should include the elected leaders of state profes- 
sional library associations Cstate library association, sta€e 
library media association), the state libraryi^inf ormation serv- 
ice, and the editors of their major newsletters or -pib^toations . 
In addition to receiving a letter requesting their help m pro- 
moting Foreign Language Week, these people should be placed on 
the mailing list to- receive all Foreign Language Week materials < 
Furthermore, each foreign language teacher should contact the 
local library in his or her town, making sure the appropriate 
person receives Foreign Language Week materials. ^ 

The letter below provides the basic content for contacting 
library personnel- 



LETTER TO LIBRARY PERSOfiNEL 
Dear Jones ^ i 

At the suggestion of Verda Hansburg and like Boettcher, 
Seattle Public Library, I am sending you the enclosed 
materials'- This is an advance copy on'a mailing that 
will go out to foreign language teachers across the 
state next week. 

Please note Item 2(c) relating to libraryv promotion of 
books in foreign languages, records, etc. Sue Fontaine, 
editor of' PASSWORD, will be putting an item in this edi- 
tion alerting librarians that teachers may be contacting 
them, or, librarians can take the initiative on this. 

I will appreciate any help from you, Mr. Jones, in 
•encouraging librarians in your association to join 
forces for Foreign Language Week. It is a national 
event. If you would like to discuss this further with 
me, I may be reached at [phone]. Our association will 
be very grateful for your assistance. 

[signed publicity committee member] 



Writing Letters to Mayors of 
Major Cities in the State 

Keeping public officials abreast of your association 's^ 
activities can .be done through letters like the one below, as 
well as thj^fgh pertinent news clippings* • 
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LETTER TO MAYORS 

O 

Dear Mayor 

'March 23-29 is National Foreign liinguage Week 

We hope you will take a little time during that week to 
bring attention to what is now a national concern, 
because of numerous international crises • 

We are talking Itebout the limited- capability in this 
country in the areas of international studies and 
foreigi^i' language • The attached ^all Street Journal 
article cites statistics from the Report of the Presi- f 
dent's CooQ^ssion on Foreign Language and International 
Studies, issued* in November 1979 • ^ 

hs a result of the Commission's work, some international 
education programs are being strengthened on a federal 
level* But our association feels that public awareness 
and action on a local level enre what last the longest * 
With one-quarter of thfe state's population engaged in 
jobs related to international trade, the people of this 
state have a responsibility and an opportjunity to, shine 
in the areas of foreign language, global education, and 
international studies* 

We hope you' 11 have some fun and visit a foreign ^n- 
giVige classroom or project; eat lunch in an ethnic res- 
taurant; or issue^ a public statement pointing out how 
your city is engaged in international activitJ.es. We 
hope you'll also mention that our school' progr^s should 
teach youngsters emd the adult population that we have a 
role and a' responsibility in the world economy and poli- 
tics*. (And we hope that the local press will i>e accom- 
panying you and documenting your* activiti^* ) 

The foreign language teachers in your city have copies 
of the President's Commission Report, anct they will be 
glad to respond to ^y questions you may have * Our 
foreign language coordinator for the state is Betty 
Brown, superintendent's office in'Olympia [phone]. 

We will' be pleased to receive' a response from you with ^ 
your reactions to this request* Thank you for your 
concern. 



.[signed association president] 
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Atftachnant : '^On Parle Pas Fran^^^ Ici|— Much less 
' Arabic" 

Wall Street Joiarnal / January 10, 198V 

' — |r — — ^ — ' » ° * 

^ a 



* ^ Generatii^ aivd Monitoring MecNb Coverage 

^sv - • . :• ■ 

^GenereO^ly ^Bpf^aking, media contact is most* effective if con- 
4jacted personally by teachers and students in their own cities. 
One exception we have ma'de is the biweekly publication of ^e • 
state superintend'ent^s office. Each year our publicity comnit- 
tee requests four pages in one of the March editions ^for the ' 
purpose publicizing Foreign Language Week and generafl devel- 
opnents in forei^ language education. The oc^mmittee 'solicits 
articles and photographs from teachers around the state / sending 
final cx>py to the editor, who adds headlines and makes cuts 
, where necessai^y tjih conjform'to the available space. The head- " 
lines be^low iirdicate the dive^sityjj^ ne«s ^v^red in 19)30 and 
1981 - ^ . , " W ' 

• Washington Survey Shows Foreign Language Enrollments Up 

• Clark Elementary Offers Arabic to Fourth-*Graders 

' • Washington State Takes Honors 'at National Foreign language 
Teachers Conference , 

• Community Contact Stressed during Foreicfn language Week 

• U.S. House, Senate Pass Resolutioh Urging Study of Foreign 
I^nguagesL • 

• 'Te5tt of • Concurrent Resolution #30 1 - . * ' * 

• ^o-S/ate Cojif4rQnce Draws 600 Pajrticipanlfs from Washington 
an4<0regon % ^ * 

' - * . 

• Sti^nts fro|n Nantes, France/ ajplord Seattle for Three Weeks 

• An International Banquet at Cle EJum High School " * 
^ >* WAFLT P^blistteiB (|Mux;^ Reader 



• Tj^avelling Work3¥if>ps_^^jf ered by -WAFLT 
Sister- Schools Height^irt^nguage, rul^ure Experience 
.UPj^TE: FoK^igA Langua^^ Th^ Basic Education Act 

* I%pO]^ on The .Resident' s Cobinisaion , 
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* Russian Student Competes In Moscow Olympiada 

' Gernum Tocher One of Ten Honored in U*S« 

In order to monitor the extent to which foreign language 
recei.ves cove^a^e duri^ng the ^nth surrounding Foreign Lftngua^ 
»Week', WAFLT has subscribed to a statewide news clipping service • 
^»u^h we have not had funds to pay for thip service year-ground, 
flkecoomend such an outlay' as a worthwhile expenditure* We 
must as a '^profession how the public perceives us in the 

divewi. parts-of our states. 

JUrging Teacher Involvement ' 
through a Telephone Tree 

The WAFLT ^lephone tree was organized originally tp reach 
only current 'or\ ijniediate pasjt members (approximately 450 )• The 
tree consisted of 27 teachers in various parts of the state, 
each assigned- to telephone approximately 16 fellow teachers* In 
early March, each of the callers received from the publicity ^ 
committee the memo below. 



# TELEPHONE TREE MEMO 

JTO: Telephone Tree Leaders 

FROM: Publicity Coimnittee 

%E: , Current Assignment* TO BE COMPLETIP' BY 

' * * Monday, March 10 . ' 

Thank yon very much for your willingn^s to assist in 
one of' our most vital activities, the tel^hone tree. 

The attache($4heets will indicate people assigned to you 
and the* message to be delivered* 

' A couple of reminders and instructions to help you in 
, your work* % 

1* wt^at^the tree accomplishes . In addition to afford- 
ing us in opportunity to remind and inform,^ the tree 
demonstrates WAFLT's service to its member's.* The 
•telephone tree is about as "g^ass roots" as you can 
get and shows the afcility of our organization to 
deliver. ' ' • 



2* It Is critical to talk vith each person on your list 
^rsonally . Therefore, calling them at home at 



night is ''best* We 4iaVe tried to arrange assignments 
so that you are making mostly local calls. If any 
of th^se are long distance, keep the calls brief and 
send your bill to VIAFLT* 

3* Again, please complet^e calls by ^tonday, March^ 10 > 



4* As soon as your sheet ig completed, pl^Ht return it 
wit}r any comments, new phone numbers, e^« to 

[name, school phone] • • ^ 



The above memo to telephone tree leaders was accompanied by 
a suggested script to be used in placing calls to teachers* 



TELEPHONE TREE SCRIPT t 

r 

♦ » 

Message to be delivered to each teacher on yo\ir lis€ ; 

1. Hello, this is ^ calling for WAFLT* 

2* We wanted , to be sure yov* Have received the FOREIGN 
LANGUAGE WEEK packet and the NOTICE OF SPRING 
REGIONAL MEETING^* ^ 

3* Two main reagons we ar)e calling are ; 

A* To urge you emd your fellow teachers to use the 
' FOREIGN LANGUAGE WEEK DWterials* The WAFLT 
P\U>licity Committee has put a lot of work into 
that packet to pr<?vide a'r variety of possibili- 
ties for prc^aoting foreign language studied 
March 23-29* ' 

Especially critical are activities in.the commu- 
nity — some radio public service ^nouncements, 
^ contact with public officials, etc* There are 
lots of ideas laid out and'.ready^to be used* 

When you*ve mide your plans for FOREIGN IANGuAgE 
WEEK, please fill out the yellow sheet in the 
F*L. WEEK paclLt and return; it to Steve Watkins 
as indicated* \ 

B* The tecond reason %#e*re calling is to remind you 
and your colleagues to join us at the Spring 
Regional Conference of your choice* 
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M0etin''q8 are in ; 

ISSAQUAH • Liberty High Schcx)! ! 

CLE ELUM • Cle Elum High School 

WALLA WALLA - Whitman College ^ 

Why don't you plan to car pool and join us?-' 

This is an ijnportant year for our profession. 
Please support ,the hard work of your Board by 
l^inging your ideas and thoughts to the 
Regi.#nals. 



Though still imperfect, the telephone tree operation has 
helped increase our members* confidence in the ability of our 
association to deliver .servi^s. ' It has also given us ^the 
capacity for reminding members about conf fences, registration , 
special promotions r and ""^lember ship renewal* The tree is now 
beixiq expanded to include nonmembers* , ^ 

Packet of Profctienal Ideas and 
' Activities for Teachers 



The promotional padket^was mailed to all foreign language 
teachers in the state, %*hether members of the state associatioj 
or not. me hope was to demonstrate the services the 
tion has to offer and to encourage membership to suppoart these 
services* The packet included guidelines on (1) reaching public 
officials' and other community leaders, ^2 ) fContactfng^^^h^ media / 
and (3) getting the whole schoo]^ invol^6d £n FcM5^ign*ii^«wiijfe' ^ 
Week • A respoijfi^ form was enclosed <x\, «^^ich teacBers we|^tb 
report activities planned* for their 'scbobfft^. fhese ^3f4kJjil*e^ ^ 
Will form Jthe basis of Wi^LT's resourc€E\materia^s foi^-^'futi^ice 
promotions and will be ^are4 with teachers fr^i y^f U^^ar*^ 

Reaching Public Qfficied^ Community ' ^ 

Leaders'', pusiijesf U&ad^rs . ^ 

.^ r • 

Making contact with public of f icr*ls^ aAd oommur^ty leaders 
takes^ a special kind of, effort. Such but reach* act iV it i©« can b6 
conducted as class projects ,, givinjg seudonts 'an • experience in 
communicatjlng the valUe of fipreign lan^g^e .[^tudy to^ th^ ' oommun- ' 
ity. The rewards are not immediate, 'b^t ^they are .great* ^ 

Remember that your students are. yqj^ '"b^^t ppomoter^, espe* 
cially if the parents of ^ some of tbem , ive dbpimunity leaders. 
Also be sure to touch ba^ie with your fqfinbip^lA oouAselors, 
vocational teachers, and others %*ho ha^% BstaJ^shed friends in 
the community. Finally, whenever you ma^e a petsonal contact , 
remember to leave somethihg ^ behind (a cbpy pf a news story on 
foreign language, for example) as a redLixuler. of your visit. 
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Public OfficUl* 

• Students should make t^e phone calls * Teacher may vant to 
discuss the followiTig procedures with the entire deiss* 

K 

^• Tell ^e receptionist who answers that you w^uld like to 
direct a request tjoncerning education afid inter'national 
affairs to the appropriate person in the mayor's office* 

Be specific in your request: "A group of teachers and- 
students in my school would* like a half-hour with the 
mayor to discuss his (her) possible participation in our 
Foreign Language Vteek activities* What specific infor- 
ipation do you need ifi order to process our request?" 

The special assistant will tell, you wRat to put in a 
letter* If you Sive not had a reply from the mayor's 
office in ten days, you Should make a follow-up 6»11 to * 
the assi stant * ' > 




4* Make this contact 'as early as possible (at least 1^ 
^ '.months prior to Foreign Language Week)* Public offi- 

cials are extremely/dif f icult to schedule, but most of 
^em enjoy visits from students and try very hard to 
respond to their requests* 

* a contingent of teachers knd students and visit your 
mayor ^ governor, or someone wej.1 known in government * Take 
along* , a brief speech in 4n4ther ' language which that public offi- 
cial can start practicing'' for ^livery at the opening ofForeign 
L^mguage' Week, at a specified eVent or in a press conf er^Twe 
Let pie •press know you're visiting the public official* Offer 
to "coacii the public official in pronunciation, and . encourage one 
of your b^t students to do the coa<rfiing* ^ ^ * 

* Request a procl^p^tion for Foreign Language Week * this is a 
fine souvenir for school publicity, but keep, in mind that it may 
not get you ntich * publicity with the public at large* So many 
proclamations Are issued by public officials that the/ usually 
do not get significant press ooveifage* . 

^ ' *• , . 

* Consider flying a special flag at City Hall or asking permfs- 
sibn to give Streets ^>e^^al names^for ^the day* Flying flags of 
different nations at *a public site could be a very nice feature 
that would attract the prefis* 

Internationally Oriented Service Clubs ^ 

> «• 
Organizations such as Rotary, the chamber of coodfterce, 
Kiwanis, Lions, and. UNA/USA are all internationally oriented* 
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Given some advance notice^ they are likely to be helpful |ji pro- 
• noting Foreign Language Week and foreign language an(| interna- 
tional studies* 

Fos the naaes and addresses of club9 and their current pres- 
idents, the following eure godd sources: the information desk of 
-the public library, the main off;.ce of the chamber of ooomerce, 
and the United Way office* It is unportanjt to have the dirrent 
^president's name, even if it means phoning the organization to 
'get it* ^ 

Have some specific ideas in mind as to how the club can help 
you. The following sample letter asks the*club to enclose a 
f oreagn language promotional piece in their next -mailing to mem- 
bers. Allow a reasonable time for th^ r/esponse and ^en place a . 
follow-up phone call to ascertain their desire to be involved. 
You may xish to skip the letter and make direct contact by 
phone'. It is critical, however, that you have a specific ' • , 
request injiu-nd^when^ou call * » 



Dear 



SERVICE CLUB L£TTEH 
(President): 



In performing our duties as the Publicity Committee for 
the [Association] , we are very concerned about contact 
with the members of your' organizatiK>n regarding '^Foreign 
Language Week," ^tarch 23-29, 1980. 



ij^^in 



The serious deficiency of U.S. capabil^^Bin intex^ia- 
tional studies and foreign languages has become a 
national' issue, with legislation being formulated by 
U.S. senators and oongresi^men to encourage improvements 
in our prograuns. [* 

[Association] mderstands that for sustained and effec- 
tive programs, we have to build public awareness and 
support locally. 



Would you be willing to send a letter to your membership 
encouraging them to promote national Foreign Language^ 
Week in %^atever way they can? Particularly meaning 
would be import businesses, international or ethnic] 
r^estaurants, unions, and businesses ^efigaging in inte 
^nal trade. The specialty restaurants and import 
for example, might be encouraged to feattire a 
special dish or lunch or a specJial sale item. If they 
own a readerboard, they could carry a message such as 
"Bonjourl't It*s Foreign Language Week March 23-29." 



Aj^ionl 



»rsnip 
&ge^^ 
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Finally, Kr./H». , t»uld oar organization pre- 
pare a anall informational piece on Iforeign language and' 
■ake it available at the place aetting of each of your 
■—here at your regular aeeting closa^f to the date of 
Foreign Language liteek? Itiis information would also be . 
suitable as an enclosure ii\ a mailing to your members. 

HOTBi AJJOther .suggestion for patrticipAtion of 

organizations might be special window displays 
prepared by yoar st(^ents< 

We believe that recognitiort and support from the busi- 
ness community are the keys to vider community support 
in this area of our school curriculum vihich %#e can no 
longer afford to deemphasize. 

[signed publicity chairperson, or student or teacher 
writing on behalf of a class or school] 



The Business Ci immunity 

* Ask businesspeople with outdoor readerboards to run a 
message for Foreigff LanguageN^'k (e.g., "This is Foreign Lan- 
guage Wek*-Bonjourl 

* Large businesses or industries usually publish in-house 
newsletters carrying information on employee activities and com- 
munity programs. The editors are interested in the achievements 
of diildren of their employees. Explore the possibilities ^ 
through ^ungsters whose parents work for such companies* 

* Import busioasses, ethnic restaurants, and travel agents 
should be willing to feature a "special for the %#eek" in recog- 
nition of Foreign language Week. Your chamber of commerce may 
even be willing to help you identify and write to those busi- 
nesses with such a request.^ Otherwise r use the yellow p^ges, 
calling the restaurantS|for names of the owners or managers. 

Ethnic Organizations and Clubs ' ^ 

These organizations may be willing to host an event in their 
cosmiunities celebrating their native language. Consider invit- 
ing them to co-sponsor an event ^t school, to visit your lan- 
gxiage classes, or to be guest speakers. 

Making contact With the leadership of these groups can be 
difficult. The best way is through students in your sohool 
whose parents are active in an ethnic community or organization. 



Do mmm brainstPrming in your foreigi^ laAgxiage classrooM to 
identify theee students* 

Local Celebrities^ *Heaibers of Visiting 
Foreign X>eiegations 

Ihvite a popular personality or foreign visitor to qpend an 
hour in s language class, preferably a \ language that Has special 
Maning tor that ^rson. Students can send letters to their 
favorite local personalities* If an overirhelAing nuaber of « 
invitations are accepted, spread th^ visits of these guests over 
a week's tiae or longer* ^ 

Visiting foreign dignitaries or delegations can be deter- 
mined througih local World Affairs Council offices or the Unit'e'd 
Nations Association* 

School visits by noted personalities aire 'good press events* 
Coverage should be requested of neighborhood papers, if not the 
Major ne%rspapers, radio stations, and IV stations in your area* 
Students whose letters "land" the celebrities for the class 
should be th/t ones' to contact the press* 

Arts and fcultural Groups ' • , ^ 

V Taking the opera as an example, try to tie a oajor local 
pe)i;formance in another language into your promoiion for the 
weekV Call the public relations staff and ask how you might 
utilize the opera, the printed program, the stari^, etc., to help 
promote Foreign Language Week* Do this at least «ix months in 
advance* Ybur request and interest will be well ^ceived, as 
* opera companies, symphonies/ and so forth, are very involved in 
edudationa^ activities* \ 

\ • 

School Board \ 

A shrewd teacher and foreign language department \%ri 11 aain*- 
tain regular contact with the local school' board by a^^ending 
^ awetings and sending information on a CVgular basis* Mailings 
to the school board can include the following: articles on 
foreign language studies; statements on the importance of for- 
eign language to baliic education; pictures emd articles on 
former students who^ are using foreign langxiage in their careers; 
,^ quotations from famous people concerning foreign lan^^juage study; 
information on job openings involving foreign language; and 
invita^ons to school evisits featurj.ng foreign language activi* 
ties. 

^ The method of distributing this kind of information should 
be thought out carefully* Personal contact is t^e sDSt effec- 
tive; there fote7 it would be worthwhile for a representative in 
each school district throughout the state to hand-deliver criti- 
cal materials and discuss them with either the board president 
or, if possible, all board msaUMrs* 
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RoMsber that t>oards change. Thus, the process i^ould be 
repeated annually to keep aeMbers abreast of trends, legislative 
activities, afid so forth, and to remind th^ of the benefits of 
foreign langxiage studies and the needs these studies aeet. 

The Coyunity at Large 

It Is good public relations to create some events solely for 
the plJsure of the guests and to s0Ad invitations to diverse 
^^figfl^lTRuencies. A standard event, bit one that always brings 



rewards, is the 



ktail party or reception. This could be ^a 
gratis event, or itl could be used as a fundraiser for fche state 
foreign language association or for a special project your i 
teachers are promoting (scholarships, for instance). \ 
Find a unique hoifae or Ideation for the event and a celebrity\ 
guest or special musical prMentation. Possible uiderwriters \ 
are the local consular corpA, a local international l«siness 
concexm, aT«blishing hDus^ representative, or parents of your 
students who might donate refreshments and help host the party. 

If Joa need help on these procedures, call your local poli- 
tical party headquarters. Ask the <Aairperson to give you the 
neufte(s) of persons who have had experience with fundraising ^ 
events and can give you some preliminary advice. Visit the ♦ 
libriryj many boo)cs have been written on this general subject. 

For assistance or whom to invite, refer to "Who Is (Xir Audi- 
ence?" (p. 12) and to Section 4, which provides a list of the 
kinds of community leaders invited to ^cial events of the 1980 
Washington/Oregon Joint Conference of Foreign Language Teachers. 



Think Big or All Your, School Events 

llhen^ver you sponsor an event to %rtiich it is appropriate ix> 
invite people from outside the school, do so extensively and 
from «»ong as diverse constituencies as possible. Students can 
make' these contacts as class projects. The following letter is 
an example of the kind of invitation students can hand-write and 
mail %fidely. It is important to. make the letters as personal^M 
possible. 



Dear 



fNVITATION TO SCHOOL B^T 
[school name a^ address] 

(president, chamber of ooomerce): 



National Foreign Language Week will be held or 
March 23-29. In celebration of this %#eek, Juanita High 
is holding its International Ooo)cN«eay o^Jitednesday, 
March 26. 
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Heals w:^ll be served between 11 and 12 o'clock. We will 
have delicacies like won tons, tostadas, raspadas, 
burritos, pastel itos de roco, German hot potato -salad, 
Black'^Forest cake; pineapple butter cream cake, French 
crepes, etc* 

You are cordially invited to join qs. Please let us 
know when to expect you* If you are not able to attend , 
please call us with the name of a person in your organi - 
zation who will 



instead* We wauit the people of our 

coomunity to see our school's enthusiasm and interest in 
other cultures* 

[signed (lang\jage) student} 



Contacting the Media 

^' Following are six basic and effective approaches to involv- 
ing the news media in your school* Itiey call for student ini-^ 
tiative as the*^key element in assuring response from the local 
press* Some aspects of these suggestions may be difficult to 
achieve the first time around, but once initial contacts are 
made, they can be perfected %dth ease in future promotions* ^ 

• Schedule a meeting of several students and teachers with a 
reporter (lunch, if possible) to talk about Foreign Lai^guage 
week", exciting projects at school, developments in your programs 
at school, national developments, etc* The reporter n^y visi£ 
your school, Uit if not, be prepared and >)ave some story ideas 
re^dy: * ^ 



Update on Susie Jones,- \itio took French four /ears at 
Lincoln High and is using language in her work 

i 

Local people in profelsslons that uuse foreign languages 
(a nice' series could ^ developed' out of this) 

Students who have just \re turned from travel or living c 
abroad 



rood visual ddgas^ 
foreign languagel 

low^up phone callg on 



il ^y^ fft talking to TV 
e»g*, students presenting. a 

Encourige students to do all 




news releases proaotiwq your actijvities * T^ie following is 4 
news release prepared by our assc^iation for the mayor's offide 
in Seattle* Students from Cleveland High School made follow-up 
phone calls from the script that follows the news release* 
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news RELEASE FROM MAYOR'S OFFICE 



FROM: Th& Kayor's Office 
[address] 

INFORHATION: . f con tact name, phone] 
FOR IMMEDIATE RElASE 



March 25, 1980 



'Mayor Charles Royer will dt>serve National Foreign 
Language Day. this Friday when he ^nd his wife, Rosanne, 
participate in a Japanese language class at Cleveland 
High School. They will report to room 2P6. at 10;00 a.m. 
to tun through drills with the regular students* 

The Royers studied Japanese for a short time before 
leading a delegation to Japan last November. They will 

have their skills scrutinized by Doug Card, Japanese 

\ 

l2uiguage instructor at Clevelemd. 

"I'm nervou^ abouU it," said Royer. "I don't know 
. how well I'll do.. But %#e're lucky to have these pro- 
grams in the puliiic schools. The languages of the Far ^ 
East are very important to Seattle's cultural and econo- 
mic life." Japanese is offered in five other high 
' schools besides Cleveland and at four junior highs in 
Seattle. Chinese is offered at five high schools and 

s. 

four junior highs, and Tagalog is offered at Lincoln 
ft 

- High. 

National Foreign Language Week, designated for 
•March 23-29 rthis year, was originated by Alpha Mo" Gamma, 
national collegiate foreign language honor society, to 
. 45 . 
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stress the importance, need, and rewards of learning a 
second langilage* 

Students arovmdthe country and in this state are 
engaged in a variety of activities, such as encouraging 
public libraries to display their foreign lan^\uige 
materials and requesting businesses to run greetings in 
other languages on their readerboards* Several classes 
have written or called their favorite disc jockeys 
asking them to^lay music in^ other languages during 
Foreign Language Week* 

f Foreign lang uage^ ^^gpd— faiternational studies have 
received consider20:>le coverage in 'the press since the 
release in November, 1979,* of t^e report of the 
President's Commission on Foreign Language and Inter- 
national Studies* T'he report found U*S*^ capability in 
these areas "scandalously" deficient* In Washington 
State and in Seattle, foreign langu^e enrollments have 
been ^climbing steadily since a slump in enrollments - 
about ^dur years ago* 
♦ « 

Directions to room '206, Cleveland High School, 5511. 15th 
Avenue South t DriveTo parking lot at 15th and Lucile 
South and enter school at back (north side)* There will 
be parkirxg spots available for the press* 
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TELEPHONE pUCm^UP .SCHlPT TO NW5 RELEASE 

This is , a student at Cleveland High* l^i 

calling to tell you that Hayor Royer and Mrs* Boyei; will 
be participating in a Japanese language class at our 
school as part of National foreign Language Week* 

We liope your newspaper/TV station will .cx>ver this event ♦ 
It's at 10:00 a«m«, Cleveland High, Room ^2 06 (give parking 
instructions) « 



♦ Prepare a Foreign Language We^k press packet for key news~ 
people in your city and accompany it with a list of teachers And 
others in your community who are the best spoke^eople on for- . , 
eign language and developments * /Keep in mind that ^ile many 
teacher^ are outspoken at school or in professional meetings, - 
they may get "cold feet" when contacted by the press ♦ Be sxire 
your* list is made \jp of eurticulate, willing representatives* 
Put your edlies in the business community and other community 
leaders on the list* "They can s^ak for the value of foreign 
language and culture studies for America's future* 

The m^orandym below provides guidelines ^or adsembling such 
a press packet* 



PRESS PACKET MEMO ^ ' 

/^rO: [reporter, newspaper] March 18, 1980 

' FROM: [publicity committee member] 

March 23-29 is. National Foreign Language^jij^k*- 

In light of a recently released President's Commission 
report and the growing concern about this country's lack 
of capability in conducting foreign eiffairs, w*;, thought 
you should see the attached materials* We* would value 
an editorial on these matters next week* 

Enclosed are: 

1* A %ffap-up news story by Sen. McDermott on the Basic j « 
Education Act i^i Washington State * . 



Basic £8 Act ^lled doom at f irst for foreign 
iiguage programs; the amendment making it part of 
basic education has had a very positive effect on^ 
programs and has increased public awareness* 
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copy SL report of the President' s Commission 
on Foreign Language and International Studies * 

The recQomendations are summarized on pages 7-10* ^ 

3 • copy of the* invitation to "Puget Sound Review; 
strength through ^ Wisdom a semineu: scheduled for 
April 12 in Seattle , . 

Businesspeople, heads of international organiza- 
\ionsi teachers, and others vdlj. review the recommen- 
dations as»they relate to this state cmd determine 
priority tasks for regio^l activJ^^U-i^ 19B0-B1. 



A federal legislative update * 



tivitit«in 



As a result of the Comotission' s work, numerous pieces 
of legislation have been introduced in Congress this 
session* 

5. Xerox of sect^n from YOUR PUBLIC SCHOOLS, frc»i 

superintendent's office in'Olympia , * 

The single most dutstanding result of the repott of the 
President's Commission is that the foreign* language and 
social studies teachers in each . state have brought the ^ 
recommendations down to a local l«vel. They have dis- 
cussed the report vrith di,verse community ^oups , pointing 
out' that international education is a l^^l as well as a 
federal responsibility* a 

WAPLT has conducted four such public meetings in the 
state. 

Citizens around tfte 'state have written letters to Wash- 
ington State congressmen and senators urging that the 
delegation familiarize themselves with the report a»d 
that international education be given a strong position 
in the new Education Department . 

m 

RESOURCE PERSONS: 

[name, title, phone of associatiort president and Imme- • 
diatepast president, local and state foreign language 
coordinator] * 



• Suggest that students write to their favorite disk jock-b 
ays, requesting that they play international music during For- 
eign Canguage week* The letter below itfas similar to otheps 



54 



nailed wid>l^l^ Olympic View Middle School (Mukilteo) studKfft^' 
to aAx(3 stations Jji the ^get Sound region. • 



^.9^sJ^t/^ • ' - VlSi^ JOCKEY LETTER 



ttorning« If 



-1)ear IMurdock in^^te 

>^«^sitorch 23rd to, the 29th is National Foreign* Language . 
Meek, and the foreign language .classes in our school^ 
plem to be celebrating by^5itiging, dancing, and — best o^ 
'ali^eating, I was %^d^ring ^ -on thiai, special occa- 
sion' you could' pl||y some*songs about other 'countries or - * 
somft with, ^en foxPeign lyrics-^ I ttii,nk!*^*i8 w^uM^add a' 
sparkliftg tijach to tKe week off. cel^^ating. ^ 

I wrote ^is letter to -you because I listen to your show, 
mosrj^-jthe time (I am not home all thart ^ch) so could 



you pleasie pass Jth^s on to^the other announcers so that 
the/ could play some foreign s6ngs to<f? ^ 



^dei^ az}d scho<^ 




(Have a goodj^weekl) 



♦ Circulate any recent survey^ and questionnaires among the 
^8S Cand anpng students', parents, corimuni^y groups) that dis - 



'cuSs the status of foreign lanftfage studies , "which languages - 
people are choosing to study 'and why, etjc^ 



♦ Ask for €ime on local radio talk shows / Producer^ may i)e 
Joining to do a feature on foreign languages during Foreign Lan- 
guage Wfeek. ^ The talk show host.migfit even be willing to givfe 
youn schpoi credit for the guest: . "This guest is brought^ to ybyx 
through the efforts of the •journalism/ and foreign language 8t3— 
dents of Prahk^itn Hi^h School." ^ 

*^e Qoulf'nalism teacher in your school should* be able and ^ 
wMling to "help you make thils contact. Consttlt with him or her 
on thfe iftost effective way to approach a radio'^ show hosCJ. Also, 
call the station ypvihiself to find c*it from the host what kinds 
guests he •or she prefers, 

N.a^: Januai^ is the monm to start contacting taJ-k show ^ 
ho^ts ^Jfc radio and TV ) 6n. March Activities. ^ TV programs arfe 
^lardeif to approach tinless .you have a unique gv^est to of fei^. On 
the other hand, something special from students may appeal to 
the TV pro6hicer. ^ ^ * \ ' ^ . 



^ Gettmi^ the Whole School Involved * 

\ We^'have alread^^ cautioned against attempting public rela- 
tions activities without support fronf ijpur school staff* The 
following suggestions are ideas for ' involving your students with 
.faculty and students of^the;: disciplines* Any pu^lici.t:y- that . 
accrues to the school through an exciting Foreign Language Week 
promotion will benefit the 'school at large. *' * 

' Start with brainstorming sessions in yoill ianyiage classes 
on how to ^et other. disciplines and the res^ of the school 
involv(|d. For example, what Icind of activity^ with the drama 
classes would demonstrate how the two disciplines relate to each 
other? \ „ ' ^ 

' Determine whether staff members have friends in the locaL , 
press« corps > who among the local news reporters and executives 
is lively to take an interest in a foreign language even^? 

• Have :iourhalism students contribute news stories on For- 
eign Le^nguage Week activities to their school paper , to neigh- 
borhood papers / andr st^ent colusms in the major newspapers^ in 
town. ' ^ 

4 ' 

• Encotxrage foreign language, drauna/ and ^urnalisro students 
to produce a television public service auinouncement / first 
re9|pirching whether? a local TV stTatrion would be filing to use '^^ 
their production cai the ai]p^(see Lesson #5 in Section 1, Teach- O 
ing Outline) . 

• Have foreign language students create 4 "promotional * 
packet" for junior hi ghgaAd ents to encourage them to bQgin or 
continue foreign language ^udy high school. These foteign f 
langua'ge "salespeople** ca# make th^ir pitches^ during foreign 

Language Week. X. ' ^ 

• Establish a speaker's bureau (perhaps offer a prize for 
V:^e best presentation) • Tell ,l(^al service organizations that * 
student^^axe available as speakers* If resourcft are^'available, 
prepare ^ audio^^isual presentation tha^^g^ be shown to cqpi- 
munity groups.^ even on* television. Ai^nent this with in- 
pers^ yibellishment by students and teachers* *" " < * 

Eitfourage studehta, teachers, parents^ and others to send 
thJ pfi^idyit of the United S^tes aairgrauns stating the impor- 
ta£ce of second language study, each contributing ^ quarter, or' 
sol±o help\pay for the wire. 




rt studen*tfl^ to produce^posters *and find locations to 
di8p\^^^them In store windows downtown. \ ^ 
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• Suggea^ that the PTA or foreiqft language clubs sponsy 
ethnic or international dlnrfers , pageants, school asserablies, 
etc. ' 



# 



• Encourage school counselors to offer students career / 
clindcs that are conducted by members of industry and government 
whose careers require ability in a second language. Speakers 
must be personeible and articul^rte. Advertise the availability 
of these clinics youth groups, church groups, etc. 

• Design a <?ne-night "shock" or> exposure course in y(^ 
language and invite parents and community members . Students can 
draw \3p a list, of |jersons they would like to invite (including 
local celebrities) ,. and dach student can write or call ^e of 
them. BE SURE TO INVITE THE PRESS. ^ "^^^^'t : 

• Sponsor awards and contests . The presentation of special 
awards for accomplrshments in the foreign Shigua^ge field is one 
of the easiest — yet most gratifying — ^3Cti^tles your school or 
foreign language association can sponsor, phis^ type of recogni- 
tion is rtot expensive, .yet it provides the potential of news 
coverage and establishes local program support from friends and ^ 

» families. ' . ^ 

The New York State Foreign Language Association offers an 
award called the James E^. Allen awarff based upon certain crir 
teria to an outstanding school district in each of the ten areas 
^n thdl state. Administrators', teachers, an d^ the press are 
invited to a special program v*here the awards are presented ."^ 
Other state organizations sponsor awards for caitstanding foreig[n 
langwAge students and teachers, and for nonlanguage people wh6 
have promoted foreign lang\iage studies (e.g., businesses 
employ people with foreign language skills). Foreign Language 
Week is a very exciting time to induct students into the Foreign 
Language Honor Society. # 

The following ideas for contests emd competitions can be 
enhanced by the 'imagination of your students: 

• The foreign language association can sponsor a local or^ 
statewide contest (e.g., bumper sticker or 61o^an competiti^on, 
^ssay 'contest, float competition^fer local parades). 

• A poster .contest , can be g^llowed \sp with em art exhibit. 
If the entries al^e good\ enough, a local museum might be con- 
vinced to sponsor the^ »iow. ^ 

• peginniiv^sin January, keep a suggestioh box in your room 
to collect ideas ro^ Foreign Language Week promotional gimmicks. 
Give a prize for the best idea. ' • * 
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« Your foreign langu&ge aasocia^lon jaay %«ant 4x> eatfaU>li8h a 
statevide "EaBy *A*ard#" for^ foreign language promotion. Awards 
would be given to the schools with the' best campaign presenta- 
tions. , . 

It IS extr^me^ty ^portant to issue a4v<mce press 9ele< 
awards programs.^ A school ^otographer should on ham 
case, ready to ^oot some g6od blabk and white pictures 
events the ^ off 3. Qial press does not come. These pictures 
be^developed iiwediately and identified, clearly to local^jiews- 
papets— the next day if possible. 

Teacher Response. Fom • 

Include^ in each packet, in addition to. the guidelines dis- 
ctissed in this %ection, yas a response form on which teachers 
were to report the eK:tivities they ^had planned for their 
schools. A sample of the form fpllows. 



.w- ' TEfiCHER RESPONSE FORM ^ 

PleasQ return this form as soon as possible ao we may* 
know how plans are V^ing around the state and whether 
there ar^ some ways we can help you further. 

Return to ; -(publicity committee member, address] 

Our school is planning thfe- following activities at 
school and in the community to promote foreign lainguage 
week s 



T- ^ ^ 

I need help on the following (be specif'ic as possible) 1 



«^ • 

Mame ' ^^chool or School District_ 



Address i ^School Phon e - . H ome Phi^ne^ 
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3, GUIDELINES FOR PRESElfTIMa AN EDUCATIONAL 
ISSm TO THE OOMHUNITY 



Publication of the final report of the President's Ooonis- 
8ion on Foreign Language and International Studies presented an 
impovtant public relations opportunity to foreign langxiage 
qxonpB across the country. 

As^part of our efforts to ensure the aaximum public discus- 
thexeport and to give i^t. "local" Beanj.ng across the ^ 
state 7 ^theyWAFLTX board organized ooenunity forums in four 
diverse Vtoshin^tdn cities: Dellevue,* Richland, Bellinghan, and 
Montesano. UAFLr^^Ktfto cosponsored a fifth and final public 
forun in Seattle' in i^ril 1980. The Seattle meeting was managed 
by the Morld Without Har Council and consisted of an aifternoon 
seminar for 100 ed^atprs, business leaders, and coimnunity lead* 

^ This section desc^^s the ^ocedures of^ the VCVFLT-^nAnaged 
forums in' the first Tour cities. It i^ a format that may be 
used in taking any educational issue to the commxinity. 



\ Strategy ♦ 

In November 1^79/vp^LT board members voted to convert the 
afternoon portion of the nejft four monthly meetings to ^oommxinity 
fonas to discuss the President's Commission report. By tradi- 
tion, our meetings are held* the third Saturday of each month, 
and in the last few year's, we have made a special effort to 
alternate meetings between the eastern and %«stern sides of the 
state. Tike community forum idea fitted nicely in to^ what had 
become our general thrust — to visit various cities, demonstrat- 
ing a statewide cpncerr^ for teachers an4 their communities. 

We asked the president o^ WAFLT to preside over the forums, 
each of %«hich featured a panel compft>se<i of a local political 
figure; a business -leader; a comm\inity activist; a representa- 
tive from the media; aI^d a social ^udies or f6reign language 
teacher, usually . from a local .college^ or university. 

The Montesaho meeting is Resented below as a prototype for 
achieving diverse publicity and participation in. a public forum. 
Hontesano^ is 9 small logging community near ihe Washington 
coast, but our outreaijh efforts ejjtended to the four ^county Area 
surrounding the city. • 



^ 53 



erIc '-• : ■ .■ 



Organizing a Ooonunity Forum 
(Monteeano Heeting as Prototype) 

• A reliable^ creative, and active teacher* in the area ia 
i(tentif ied to supervise arrangements ■ A ooneiunity^oriented 
teacher has contacts and knows how to cultivate others- 

• The teacher arranges a leeting place . Hontesano U4<|h 
School was the final choice due to the availability of the 
school's very pleasemt library. Students "helped arrange ^ 
refx^shsen^s, sign- in table, etc. « * 

' The teacher determines the most appropriate newspapers / 
TV, and radio stations to contact for publicity . . Eleven radio 
stations and 16 newspapers in the four-county area were t^a^- 
geted. 

• The teacher identifies business l^ders and coanunity 
activists who should be invited to the fbnmT T "panel of six to 
seven "reactors* is chosen out of this group . Remember to check 
with vour own school principal^ counselors, and PTA when 
researching names of people to invitTe to such an event; "Who Is 
Our Audience?" in Section 1 (p. 12) suggests various coMti- • 
tuen'ts to consider. 

* The Hontesamc^OTBMnun^ty leadears: serying on the fi^n^l^ - , 
included J 1) a member of' the Montesano School Board, (2) a state 
legislator, (3) a foreign language instructor from Grays Harbor 

^"^eoMun^ty College, |4,)^ the State social studies coordinator, , 
(5) the assistant city^ -editor of the Aberdeen Dail-^ World , and 
(6«) ^e manager of the raw materials deparuneht, Vtey^rhaeuser 
Timber Coeipany. ' • 

Other community leaders invited to attend the meeting w^re 
( 1)* members ,qf the Hontesano School Board, (2) a supervisor of a 
paper company r ^3) the publisher of a local paper, (4) meilbers . 
of the Aberdeen City Oounpil, (5) Hve director of the Port of 
Grays Harbor, (6) the president of Gr^ys Harbor Community Col- 
lege, (7) the area AFS representative, (8> a local *PTSA» activ- 
ist, (9) an international relatiohs professor an4 all foreign 
language prdfessors from Grays Harbor Oommuntty College, (10) a 
aumt>er company representative, (11) th*. owners of two large real 

' estate firms, *(12) the owners of two large rtftail stores, (13) a 
minister, (14) the mayors of Montesano and Aberdeen, (15-^ the 
presidents of area chambers of oonmerce, (16) a well-knovm local 
adult education instructor, and (17) se'nators and representa-' 
tives from the WasKington State Legislature. 

• Association president mails letters of invitat^n ^and 
background on President's Coamission to soci»l ' studio and 
foreign language teachers in the four- county area. (Letter is 
reproduced below.) 
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GO 



TEACHER INVITATION, TO fORUM 



DMT 



I am writing to thank you In' advance for any support you 
can lend our Board of Directors as we plan our nee ting 
which %#ill be held at Montesano High School, Saturday, 
Deceaber 15, frp« 1:00 to 3;00 p*m* 

As Helen Hepp say have told you, we are limiting the 
business portion of our Meeting' to the oK^rning as we 
meet each aonth this year* During the afternoons, we 
are conducting Meetings designed to bring the work of 
the President's Ooptission on Foreign Language and 
International Studies to^ the attention of various co m - 
Munities throughout the state* ^ ^ 

Jeanne ftoyer , Past-President of WAFLT, has been in oon- 
^ tact %#ith a number of influential people in your area* 
It appears that we shall have an impressive group of , 
people on the panel at Hontesano* By Monday, you will 
receive final* information about the afternoon program* 
Ve urge ywu to xerox tha^ 4^^matioO an4 ^stri^^^te it 
to your colleagues and friends in the ooonunity* 

As you %rill see from the infb^tion I am enclosing, 
thxs ^ogram %rill be of special interest tcT forei,gn 
language and serial stxidxes teachers* Any other people 
who are Ixkely to be interested %d.ll be vf>Bt %#elco8ie* 



Panel members will be sent similar information* During 
^he panel, tihey will be asked ^to consider the implica- 
tions of the recommendations, their feelings about our 
national and local need -for stronger foreign language 
and international studies progrMS in our schools, and 
their ideas of how WAFLT and other interested groups can 
support the Commission* 

I look forward to seeing 'you iii Montesarvo* 
[signed association president] 



• A^'ssociation president Sends laitter of invitation ta com- 
unity leaders identified previously and to superintendents and 
school principals in the four-county area * (Letter is repro- 
duced below*) ^ 
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COMMUNITY L£ADER/SCHOOL SUPERINTENDENT 
INVITATION TO P&RUM 



Dear 



. PRESIDENT'S COMMISSION FINDS MEED FOR 
IMPROVED FOREIGN LANGUAGE AND INTERNATIONAL STUDIES 

DECEMBER 15: PANEL TO DISCUSS 

The WAFLT Board of Trustees iavites you to participate 
in a discussion of the recoonendations of the Presi-' 
dent's Ootmission on Foreign Language and Internatiotxal 
Studies • Those recoanendations reflect our global 
interdependence today* If they are implenented by OoA- 
gress, they will have aipositive impact on our stude;itil, 
our. teachers, and our total society* 

Through this meeting, the VftFLT Board hopes to bring 
information about the r«coanendations of ti^e President's 
Coapission to the attention of the residents pf the 
, Montesano area and to gain ideas we can use as we con- 
^i^ue our, el^orts to iiiprove foreign language instruc- 
- tion • 

The discuBsipn will be led by a distinguished panel of 
coamxinity and educational leaders, ^eluding: 

[^ames and positions] ' 
I 

X This is an open invitation— no charge, no registration - 
Just coBie and participate. 

TIME: Saturday, December 15 . '1:00 to 3:00 p.m* 

PLACE: Montesano High School, 418 Bast Spruce, 
Montesano 

[signed MAFLT^ president] 0 



• Association publicity coomittee sends public service 
annourtcement to public affairs dlir^ctors at tai^geted radio sta - 
tions * (PSA is feproduced below*) ^ 
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CONTACT; (local teacher 
name/ phone] 



[WAax president 
\^ name/phone] 



FUBUC SERVICE ANNOUNCEMENT 



Begin use ; 

Do not use after: 



December 
Decmber, 



11, 1979 
15, 1979 



RE: DISCUSSION OF REPORT Of PRESIDENT'S COMMISSION ON 
FOREIGN lANGUAGE AND IKTERNA'^ONAL STUDIES 

The public Is invited to a discus^fion of U«S» capa- 
bility in foreign languages and international studies on 
Saturday, December 15, from 1-3 p*m* in the library of 
Montesano High ^School* ^ 

The' discussion will focus on the final report of 
President Cartel's CoBamission on Foreign Language and 
Internatj^onal Studies released last m»nth« A panejl of 
persons representing business, government*, education, 
school administration, and the school board will react to 
the r^oemendations of the report, followed by "general 
discussion from the audience* 

Panel Members are: 
^names ^d^^^oQisitions] 



• publicity Committee Bends news release to targeted news- 
papers *, Hot^ that tJie news release 'is- longer than the radio 
PSA, %#hicrt conforms to a 30-isfecond time slot* Quotations are 
added for interest* 



NE^ fihLEASE 



> 



INFORMATION: [local teacher 
name/phone] 

For Iiiediate Release 



[WAFLT president 
neune/ phone] 



T 

U*S* CAPABILITY IN FOREIGN 
LANGUAGES AND INTERNATIONAL STUDIES- 
TO BE DISCUSSED IN MONTESANO 

* A public meeting %d.il be held on Saturday, December 

15, from 1-3 p*i!i* , at Montesan^^^gh School to discuss 
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th« recoMMndatioos of President Carter *8 Obonission cn 
Foreign language and International Studies, 

The report of the President's Ooaaission was 
released last, nonth and has received extensive^ publicity 
in natiqnal and international journals, pointing out the 
serious lack of capability of the United States in the 
areas of foreign languages and international education* 

**Nihe out of ten Anericans cannot speak, r6ad, or 
effectively understand any lang\iage but English/" said 
Les McKxm, president of the Washington Association of 
Foreign Language* Teachers, which is sponsoring the 
public oigeting* ' ' . 

HpKjjn added that this is critical ift^^wily^ f roa the 
standpoint that 1 out of 8 jobs in U.S. industry and 1 
out of 5 in:U«S« agriculture now ^depend on international 
tra^de* ' * , - , 

The meeting in the library of Ftont^sino High will 
feature a panel of Xea'ders froa^ business, government, ^ 
education, school ad&inistration, andT school board in the 
four- county area eur'ound' Hontesano* Pemel meinbers are : 

/ • [names and positions] 

Specialists on bilingual education and teachers ^of 
English as a second language will also be present 
answer questions. 
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iHmim •aid that "the decline in our foreign langiiage 
and iAternational studies programs over the last decide 
can be overcome during the 1980s if the U.S. Congress 
dec id e& to implement the Commission's recommendations. 

"We want coomunities juround the state to tell us how 

they feel about «^e recommendations and what they think 

are priorities^ for action." 

.The meeting begins at 1_ p*P* sharp . ^ 
» 1 



\ Teacher and his or her committee^ make follow- up phone 
calls (1) to schools, reminding teachers and principals of the 
meeting; <2) to newspapers, to assure that an announcement of, 
the meeting will be published, if not a more exteniive story 
based on the news release. Remind reporters that they are 
invited to attend the meeting. 

* WAFLf publicity conanittee prepares follow- up news story 
after the meeting and sends ifto newspapers that did not send a 
reporter to the forum , i^ry should contain extensive quota- 
tions from members of the local panel. 

* WAFLT president sends thank-you letter to panelists , 
p61ntl-ng out the value of the panelists' opinions in assessing 
the value of foreign language studies to basic education'' and to 
the community's needs. 

* WAFLT publicity committee utilizes contadts made in the 
Montesano coenmun^ty by requesting letters of support frctf^ com- 
Munity leaders for proposed foreign language legi/slation before 
Congress * < Memorandum ^requesting support is reproduced below.) 



MEMORANDUM SOLICITING SUPPORT " 
FROM COMMUNITY LEADERS 
^ \ } ^ 

TO: [Individually addressed to personalize] 

FROM: Rmsanne Royer [phone 1 

Washington Association of Foreign Lfttguage 
Teachers 
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I. hav^ jli%t spent some time ^ Washington, and' an 

%friting to ask for your he^p Ofi a matter relating to 
foreign language and international studies, an area " 
•where we share cx>n?ern« 



There are soiae dfec^sions about to be made on a national * 
.level .which can greatly improve U«S« capability 'in 
international aif fairs in the cross-cultural enrich- 
ment of our citizens* Sone letters frcxn you can make a 
difference in how, these decisions go* 

Specifically, tlfe new Edueation Department* is being 
org£mized, and members of Congress will be responding to 
the recoanoendaCioos of the President's Commission' on 
Foreign Language and Inter natiohal Studies, which pom- 
pleted its report ih November 1979 • The inclosed copy 
a Wall " Street Journal article will give you a quick 
overview of the concer^ns of the Commission* ' 

The newk Education Department now l;^^^>JfQinsition teams 
%#orking-on organization* It is the deep concern of 
people in international studies, foreign language, and 
related fields that these areas ^ given a top priority 
in Americam education* In^fact, the President's Corn- 
miss Ipn report recoimnends the appointment of aa Ass is- 
tant Secretary for International Affairs* * 

My feeling ''is that these areas arje an important compo- 
nent in balanced security measures* While it is abso- 
lutely' Important for the U*S*to show its strength in 
the world, it should not be just in arms, but in the 
long-* term, 0090 ing preparation of a citizenry, that can 
speak other ^angua^M^^^ aware of diverse cultures in 
our own ooujitry/*^9nd S informed on international 
issues* In^ this re'spect -ue must be very careful not to 
puli but of all c^tural^and scholarly exchanges in 
times of crisis} rather^ we must leave something to build 
on in the future. 



'I have attached a suggested- letter to the new Secretary, 
Shirley 'Hufstedler^ and to congressmen and senators from 
Washington State* Ypur immediate response will be 
greatly *^precia.ted* ^ty sincere thanks for your concern 
and follow- through on this* ^ 

ENCLOSURES X "On Ne Pai^le Pas Pran^ais Ici — Much less 

Arabic," Wall Street Journal, January 10, 1980 



Instruction sheet 

Names, addresses of congressional delegation 
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Overview 



JWe cannot stress enough the value of targeted invitations to 
coomunity forums* public announcements euce essential # but lay 

'themselves will not guarantee attendance or impa^, nor will the 
letter of invitation, unless it is* followed up by^ a phone call. 
0\^r press coverage was^jy>%^ phenomenal, but the Commission ifeport 
gave bs a reason to make extensive media contact on an issue of 
importance to the whole country* 

We have emphasized 4n each section of this publication that 
students eure ^ood salespeople. They can and should be involved 
in every , aspect of setting uqp such a meetir^g. Writing letters 
and writing the wrap-up news stories for their school papers and 
local neighborhood papers are possil>le class projects* Students 
♦ ^ very effective in the follow-up phone calls to the press . 

^ Two areas of strategy where we would suggest imprcJvement are 
• m the format of the meeting and the day on which the meeting is 
held. A good audiovisual presentation, such as the fi^lmstrips 
available from the Northeast Conference, would liven \3p the 
openir)g of such a public meeting. Because Saturday was the only 
day our board members were available for meetings, we did not 
have a choice of meeting time, but it was clearly a disadvantage 
in drawing public attendance. A week night wouXd be better, 
depending on the distance participants- have to-travel. 



« 

4. 'UTILIZING THE ANNUAL CONFERENCE TO INVOLVE IHE, COMMUNITY 
WITH THE FX)REIGN LANGUAGE PROFESSION 



f 



Ideally, a foreign language association will be .engaged £n 
public relations efforts throughout the year. If not, it makes 
the outreach potential of the annual state foreign language con- 
ference particularly critical. The conference should be ana- 
lyzed carefully for every possibility of contacting the commu- 
nity and^ publicizing the presence of foreign language teachers 
in that city. This* requires a publicity siAcom^ittee of at 
least six to ten people %jho can share ^e kinds of activities ^ 
described in this section. — 

When the conference is held in a university town — and most 
conferences are — the publ.icity committee should request advice ^ 
and assistance from the public . relations dijt^ctor of th& school. 
•In any case, it is important to involve a public relati,ons pro- 
fessional in your initial discussions in order t9 get the best 
possible ideas on how to relate the conference to' ^e community. 
Ask such a' person to donate some time, especially if he or she 
is a friend of someone on the board or has 8ho%m a previous g 
interest in foreign language and international studies. Also, J 
please refer to *%(h6 Is Our Audience?" in- Section 1 for infor- 

' \ ^ ^ 
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matioh on identifying constituents of foreign language studies 
who should be notified a^ut or involved in the conference. 

* The material in this section emphasizes activities and^ 
resources that we believe are relatively underutilised. Proto-,^ 
types are drawn printarily from the 1980 joint conference of 
Oregon and Washington, foreign lang^ge teachers, though the 1979 
WAFLT conference in Spokane is also featured*. Because the use 
and preparation of *new& releases are* covered in previous sec-* 
tions, we have not given, examples 'here. Please refer to the 
earlier -sections and the bibliography for this information. 

We have also rot ^^vided details q?r examples on- contacting 
school personnel tTTupe^ntendents, p|incipals, school board mem- 
bers, counselors, etc.).' This- fs (^viously an ©ctremely impor-* 
tant group of people to invite to conference activities, and 
most associations do this iklrea'dy .^^our message to superinten- 
dents and principals should include a request that they encour- 
age their teachers to attend th« conference.. For example, as 

^ part of our public relations efforts for the 1979 conference, . 
the WAFLT board sent a special letter to, 62 superintendents 
representing 12 oounties^ in the area around S^kane, where the 
conference was being held. In the letters, we described W^LT*s 
dedication to the improvement of foreign language teaching 
trough' our conference offerings emd how we were relating the 
conference session^^-^ ^ppkane's business, cultural, and ethnic 
communities- On a separate sheet we highlighted the conference, 
requesting that the superintendents reproduce the sheet and send 
It with a niemo to each of the schpols in their jurisdictions.' 
The "less commonly developed" activit^fts that are detailed i 
this section include ^ 

• recruitment of non-teacher volunteers, 

• special V.I. P. cocktail party reception, * 

• special conference^ mailing to members of the business 
cocanunity, 

• selection of civic leaders to receive' complete conference 
registration materials, 

• letters to chairpersons of educatis«n committees of major 
conknunity organizations, 

^ • ^ organization of an aggressive advertising campaign, 

• special n^ws packet to select members of the media, 

• radio public service announcements, and 

• other significant community involvements in the conference 

* Volunteers 

It is always a great disappointment when committee members 
who work numerous months organizing a conference also end up 
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%#ith full-tiae duty- at the conference site. No practicing 
teacher should have prolonged volunteer duty at the confer enc^ 
The conference is /for the b^^efit of teachers, and they should 
participate in a^a nany sess&ps as possible. 

In an experiment to fre^is many practicing teachers as pos- 
sible and to broaden thfe invcAveaent of 'the oommuxvitTy, cur, con-. 
' Terence conniittees made a special effort to recruit volunteers 
fro« outside the profession. There many idvocates of qual- 
ity education who wint t6 help tetfchersi Volunteering for the 
conference gives them a specific opportunity to ,assisJt usj 

This aj^roach to conference Aliinteers creates extra work % ^ 
and mi^ht be viewed at -first* as an "unnecessary bother." Bul^ if 
our profession %#ants to wirt*sbli^, long-te^m supporters in the 
coanunity, the best way is p> show theA frcSm up close what we 
are doing and to involve them in t]}pse processes whenever we 
can* 

From their own experiences ,and personal contacts, cotomittee 
teabers compiled lists , of likely prospects, 'including retired 
foreign language teachers, members of the Women's University- 
Clut>, foreign exchange students in eurea colleges, actiye commu- 
nity education ^vocates, ni«b>€rs of an <jr9emization that pro- 
Biotes la/tguage progfaias in the Asian community, and high school 
iktudents. '(YoU ne6d not be confined t% these 80urc<^i oiar late 
decisi^lto recruit volujjtijers limited our expldration of ^ other 
sources • 1 Refer to "Who Is^ir . Audience? V' for further ^guidelines 
on. where to seek irfterestej ViQl^aifteers. -^Iso keep iJi mind the^ 
ever^:^ncreasing numl^r of <vfganiza|^ns for the el<^rly, which 
^ovide volunteers wr community presets.) 

Most of liur volunteers jaS norrteachets) oom|fl.eted thfeir 
assign««Ats. As expected, several 6tf the high school students 

■^encountered transportation problems" and did not appear. To be. 
successful, the volunteer effort should be a major thrust of the 
conference, with naiAes of prospective individuals and organi^a- 

•tions developed throughout, the year, six mrntTis' planning would 
allow f6r a ''wide variefty of* people to be cAtacted. Friendly 
reminder calls* ^few (&ys before the conference would help 
assure the follow-through of the volunte^s. 

On any given shiftTT two volunteer coordinators (these need 
not bf teachSrs) plus relief peqple must be on duty: one to 
who« volunteers report to pic^f up their asaignments, and another 

fwho moves about the oorfCerence^ checking volunteer 'on th^: 
kssignments and responding to any qu^^ions they may hav^^ 

/v.Itg. Cockt4il Reception fyr Board Members/ 
» ^ ^ Keynote Speakers/ Doners 

It has been tradltipnal f^r the WAFLT board-,to host 'a V.I. P. 
tjockt^il pac^V the Thursday iiight before the annu^^ confer- 
ence opens. Th^ event is usually held Wja hotel suite with ^ 
attendance limited tq^ of f i-cers and confjerence organisers. Our^'v*- 
hope for, the 1980 joint conference "was to' break away from the * ^ '^^ 



usual crowded conference.' hqt el suite and host the party in an 
outstanding environment in the city. We wanted to invite com- 
munity leaders and the press and believed that a unique setting* 
would encourage tihem Ap ^om us» This was an accurate assump- 
tion. H 

The board recfei^ed permission to use the* 40th floor of the 
Rainier Bank Building, which is located one block from the hotel 
where the conference was held. "The Rainier Tower" is an ele- 
gant reception aurea with a magnificent view of Seattle and a 
notable att col^ction. A bal'alaika trio provide/i music, and 
international hors d'oeuvres w»re s^rvSd. The "splendor" ."of , the 
evening set a nice tone on which td begin the conference, « and ' 
those who had worked very hard organizing the conference appre- 
ciated being honored in this way . ^ 
»' As indicated on the invitation, the cocktail reception was 
underwritten by some publishers, businesses, a local consuL||u^ 
and a private donor. ' Invitations were sent to the followiri'^ 
(1) ^tH^rs of. ma^or services (typesetting, cover design'for the 
conference program^ etc.); (2) select members of the press; 
(3) school boary pr6sidentv' (4) members of the Seattle City 
Cojj^cil; (5) ni|yo^ of Seattle; (6) keynote speakers; (7) all 
teachers giving presentations; (a) con^rence chairpersons; 
(9) board members, Washirf^on and Ore g^ associations, and ACTFL 
representatives; and ( 10 ) exhibitors. ^ • • ' 

We ^encouraged teacher's, conference chairpersons, and board 
members to bring their spouses or partners, but asked*that they 
donate $10.00 per guest^ Although special guestJs, such ^ the 
school board president /i^taay or , city council* members, etc., were 
not expected to« mike this donation, most «of them did not bring 
spocises or guests. Approximately 110 people attended ^ and we 
were able .to cover "0U|- Cjosts. ^ 

' We recommend that special attention and creative thought be 
given to the invitation list arid location of this V.I. P. recep- 
tion, which moat associations SFt>nsor . It is an excellent pub- - 
IjTc 'relations tdol and can demonstrate to those attending that 
you have important contacts and support in the community. At 
the very least, you have come, to^the attenti^on of decision-makers 
outside your own profession. . / 

i Sp'ecial Conference Mailing to Members ^ 
\ ' of the Business Community 

A 3el€^ group of 20 .local businesspeople invol^^ed* in inter-* 
national business or activities were mailed a oon^rence "high- * 
lights" sheet and invitations to both a. Friday luncheon cuid a 
Friday night cocj^tail party for^onf erence registrants. Most of 
these individuals had participated in the "Puget Sound Regional " 
RevirfV of the Report of the President's Commission on Foreign 
Language and international ' Studies , " held in Seattle in April 
1980(, We believed that an invitation to our conference activi- 
ties was ai^gobd follow-up to that previous involvement* 
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The^t^oup of 20 included representatives from the following 
business aread or ^sr^ntzaclOns : — (1) the largest development 
firm in the city, (2) the Port of Seattle, (3) an int.ernational - 
luggage company, (4)' em international candy' manufacturer, (5) an 
aircraft manufacturer, (6) an' architectural emd engineering 
firm, (7) lumber manu*f acturers , (8) import/ export agenci^es, 
(9) import businesses, (10) IBM Corporation, (11) an insurance 
firm, (12) banks, (13) Rotary International, (14> the chamber of 
comiterce, (15) a travel agency, emd.(16) cLirlmes. 

After the mailing was sen^, a follow-up phone call was made 
to eacti of the persons on the larsrt. We were gratified to see 
five of them at vario\^ sessions and speeches of the conference. 
There re0f have t4en others present whose faces were unfamiliar 
to us. The "highlights sheet" sent to them is reproduced jDe low. 
It was printed on bright green paper as a three-fold .mailer . 
The WAFLT 'letterhead appeared on one s4.de and the conference 
logo ("The 80 's — A-'Renaissance of Languages") on the oth^r«^ . 



lUVlTATlON TO MEMBERS OF BUSINESS COMl^HITY 

TO: [Twenty select individuals in the b^sine^s com- 

munity] 

FROM: Les McKim, Rosanne Royer , CJiairperfions ^ 
^ 1980 Joint State Conference of Foreign Language 

Teachers ^ 

RE: Invitation to attend special sessions and events 

at our conference, October 10- 1 1 , Seattle Hilton 
• . and Par)^ Hilton Hotels 

, » • »» 

\ Becaifse of your orientation to international may:ers, we 
; cordially mvite you to 3oin us'at any time during *the 
i conference. The registration fee is only $2T00, and 
j anyone^n your company or business may atjtend. The reg- 
! istration desks are located off the roam llobby *t -the 
j Park Hilton. , ' - * ' 

OUR KEYNOTE SPEAKERS: ' I 

L ■ •, ! . - , 

^ 1. Mayor Charles Royer , speaking > on the language needs 
of Seattle and the responsibilities oC cities m 
international affairs. Friday, Oct. iO , 10:40 a.m.. 
Pacific Ballroom, Seattle Hilton \ 

■ \ ' 

2. Dr. Protase Woodford , Educational Testing Service, 
Princeton, N.J., speaking on foreign language 
instruction in foreign countries. Frici^y, Oct. 40, 
« 2 :45 p.m. , Pacific Ballroom 

* , 



3. Dr» Mr fa Medina Seidner ^ Bilingual ^ci^list. 
State Board o£ Education, Illinois, ^peiOcing on the 
relationship between bilingual and foreign language 
prograas. Saturday, Oct. 11, 9:30 a.a.. Pacific 
BallroGM ^ 

OP S^SCIAL DfTSREST: 

"Foreign Languages and the 'Corporate World* - Jack 
Kolbert, Director, California Acadeny of Sciences, 
San Prar\cisco7 Friday, Oct. 10, 9:30 a.m. 

> \ 

2. "Career Opportunities in International Trade for 
Fore IgTrT^^E^~Te achers and Students'^ - Friday, 
Oct. 10, 11r!o a.m. 

4 , 

3*. "Portland's International Studies Center: An Exangple 
of Forging New Alliances* - Saturday, Oct. 11, 8:45 
a.ii. 

4. ^Contea^rary Germjtn Culture/Business" - Friday, 
Oct. 10, 9:30 eun* 

CULTURAL SESAONS OF INTEREST 

1. "French Ar't and Architecture! On Location* - Earl 
Layaan, City Historic Preservation Officer, Seattle; 
Friday, Oct. 10, 1:45 p.m. 

2. "The J'rench ^Enlightenment and the Birth^of America" 

- Prof. Giovanni Costigan, History Departments UW; 

Friday, Oct. 10, 4^ p.m. 
# • * 

3. "Touring the Soviet Union: A Sli4e Show and De scrip- 
f tion of a 10,000 Mile Trip around the USSR" - John 

Smith, Grays Harbor OC, Aberdeen; Saturday, Oc^. 11, 
11:40 a.m. ' , 

NO-HOST OOCIC^IL HOUR 

Friday, Oct. 10, 5t 30-7: 00 p.m. ^ 4$f 

Pacific Ballroom, Seattle Hilton 

Seattle's electrifying RADOST POLK ENSEMBLE spears at 
6:00 p.m. sharp to perform musip and dance fVom their^ 
Balkan and Appalachian repertoire, previewing their new 
19Q0 «how. (SEE ENCLOSED BROCHURE) 

$ee you there! 



lb 



Civic Ladders Receiving deplete Con^fgfSnbe 
Registration Materials 7 ~ 
^ • 

* Over the years, WAFLT has established w^urking relationships 
with a nunber of local leaders In the fields of general or. 
international education. Full registration packets were mailed 
to these individuals as Mil as a cover letter encouraging their 
attendance, or participation by someone iji their organization* 
Included were 

• all school board meBd>e^s; • . *, 
' president,' World Affairs Oounci^|||R 

• provost, Ugi versitv of *Washington; , 

• dean, dantinuing^ducatioh. University of Vteshin^^ton; 

• director. Citizens' Education Center, Northwes-t (a"n&ripcQf it 
research center and clearinghouse); , 

n ^ 

• directors, outreach programs. University of Washington; 

• directors, history and literature departments, Seattle 
Public Library; • , 

• vice president of *a noted import/export firm; 
•^executive secretary. United Nations Association; 

• noted free-lamce produceV of TV education programs; 

• president, PTSA cx)uncil, Bellevue; 

• Chairman, PTSA education committee/ Seatitle; ^ , H 

• director, foreign student office. University of Washington; 

• director, interna tsfcnal education projects. Pacific lAitheran 
University, Taconar * 

• presidenti * national PTSA .(resipent qf B«levue); 



isjaent qf 
iternation^ 



representative, School^^f Int4^national Studies, University 
of Washington; 

• ^ 
director, Washington Oouncil"^ for International Trade, 
Seattle; V ' m " 

directors. World Without War Council, Seattle; • 

4 ^ 
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' Berfltz Schools of ^Languages , Seattle; 

* Inlingua School ot Languages, Seattle; 

* Instftute for Intercultural Learningj 
' Languages Unlimited; 

* executive director and president, Seattle Teachers 
Association; * 



president, Washington Education Association ;• and ^ 

• American Association of University Women (Hig^line chapter) 
(interested m foreign langxiage j^ograas ) • 

^^V^ Letters to 'Education Chalrpe^rsons of 

Local Co— Rinity Orgemizations 

f 

A surprising nuii^r of kx:al se^ice, political, business, 
and labor orgemizations have created education coonittees who 
keep their aefliberships informed educational matters and pflro- 
pose educational prp^ects to the organization. 

Some of these groups are Rotary International; the Chamber 
of Ooaoierce; PTA; Kiwanis; League of Wbmen Voters; labor organi- 
zations such as the Teamsters and the AFL-CIO; Junior League; 
Lions; United Nations jtosociatio'n; Shriners; Knights of Colum- 
bus; Boy Scouts, and Girl , Sqouts; '»and libraries, museums, opera 
coo^nies, and symphonies. The following letter, ^nt tQ the 
president of the PTSA council, can be mailed to the education 
^coonittee chairpersons of all these organizations. 



LETTjfH TO EDUCATION CHAlAPERSUN 
Dear Mrs. Smith: 

As fi tollow-up on our phone conversation today^ I am 
enclosing ipaterial| on the WAFLT Fall Conference being 
held October 12-13 at the Ridpath. * * 

You are welcome to visit any part of the conference, but 
it ypur time is limited,* 1 %#ould recommend the Friday 
morning sessions and the address by Dr. Robert Ward, who 
jLs a ttember of the President's Ooi^mission on Foreign 
Language , and International Studies. 

A cordial invitation is also extended to your fellow 
officers on the PTSA Council. We would \itce all of you 
to know about our work because- we believe 'that» foreign 
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lATiguag^s, international studies, and awareness of eth- 
nic coosiunities around us must play an ever-increasing 
role in our school curricula. There are a lot of people 
around the world learning English, and ve should be 
fteetlng then half-way. 
• » ^ * 

Also enclosed XB an invitation to our pre-conference 
Wine and hors d'oeuvres gatn^ring, which will oooamence 
shortly after 6:30 p.m. on Ttiursday. 

We hope to see you next weekend. 

tsigned publicity coomittee* 



Advertising Caapai ^ for the .Conference Pro gram 

^ ^ ^ \ 

Host foreign language associations sell^ a^flvertising space to 
help pay for the printing of> their conference programs. This is 
usually handled through letters to prospective merchants and 
QrgarfizSitions . But selling advertising aggressively to capital- 
ize 4X\ its full potential is Kard %#ork and takes a special kind 
of commitment on the part of the advertising committee. Adver- 
tising efforts must be badk on the conviction that whether or 
not an ad i£ sold# you are making £ case for foyeign language 
studies every time you plye a follow-up phone call to a mer - 
chant or organization . The calls are an affirmation that for- 
eign language teachers are not sitting still; they are exit in 
the cooiBunity %#lth their naessage, asking for support. 

While we are not advocating that teachers become advertising 
salespeople (most don't like ^mg it), we offer procedures we 
developed for an aggressive campaign and used for* the 1980 joint 
state conference in Seattle. Printing costs had gone up, and we 
needed to do well ^n order to cover the cost «f the official 
^conference program. ^ 

Sof&e teB^hers ' were more courageous than others in doing* 
their follow-mp work. >s a result of our efforts, ve were able 
ito sell ^ ads for a total of $2,0Q0 i« advertising alone. The 
cost of printisg the program tfurned out to be jus^ over $1,000 
because, the typesetting was donated. The remaining advertising 
income was used to help meet other conference needs, 
we developed Jthe foj'lowing procedures: "* 

• NO later than Hay^ form arv advertising team Of nt least ten 
•teachers who meet once* a month \jp to oonferencA time in 

October , ^ / 

• Pfrst meeting. Split ^p the yellow pages of a phone book and 
put on 3 ,x 5 cards the local advertising prospects, using the 
following categories as initial sidelines: 



69 



win* d09klmxB 

foreign filB theaters 
bicycle efoope 
foreign car dealers 
yogurt shope 
ethnic restaurants 
gourset shops/ delicate 
ethnic organizations 
large international 

businesses who KiTght 

a ^greeting" ad 

(e.g»/ bonXs) 




import stores 
record stores * 
exchange programs 
travel agencies 
foreign language schools 
camera, ^ops 

world trade organizations 
international understanding 

agencies 
AATs 

political candidates 
ethnic newspapers 



nj^ierst 



* Chairperson or subccoa&ittee selects 300 of the most p.kely 
prospects to garget for mailirt^ and follow-up* (Our prime 
prospects were businesses and (jrgaAizations that had adver- 
tised in the program of the last joint state conference in 
Seattle in 1976. We showed iihem their ads ^from the previous 
^>rogram, eisked for their continued support, anti were e^Dle to 
secure new advertising from approximately half of theiA ) 

9 

O 

. Advertising chairperson prepares ^nouncement of availability 
of advertising space to the 300 merchants and assigns 30 to 
each member of the advertising team for follow-up phone calls* 
At subsequent meetings, advertising te2u& discusses problems 
they are having with their "accounts," and chairperson \>ffers 
encouragement* 

Reproductions of materials used in the advertising campaign 
etre presented below and inclu4e ( 1 ) letter to prospective adver- 
tisers; 12) letter from advertising campaign H^ir per son to 
salelft team with script for follow-up calls; and (3^ thank- you 
letter tp advertisers* 

The letter below ms sent to the 300 prospectii.ve advertisers 
identified by th^ advertising oomnittee* (The announcement \tAB 
accompanied by an. advertising, order form and sample ads.) 



SALES L£fTBR TO PROSPECTIVE ADVBftTlSERS 



AKNOUNCEMENT 
OF ADVERTISING SPACE AVAILABLE 



We are pleased to announce a special, regional fo^^eign 
language conference this October 10- lV and to invite jteu 
to participate in the conference advertising program* 

'A new cxjncern ^'jt the deficiencies in"*foreign language 
and International studies prograns In this c»untry has 
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•led to oongrcfisional initiatives and local efforts to 
increase awareness and notivate improvements in inter- 
national education. * J| * ^ 

Your suf^rjUthrdugh advertisiiig of, if you prefer, a 
donation, will help us meet our oohference expenses and 
will support our |a:ojects'to proiBote and mprove foreign 
language programs. Foreign language prograuns are not 
automatic m our schools; we still have to work hard to 
keep thesi 2dive in the curribuluffit ' 

The October ou}f£^ence will be the ttxst regional meet- 
ing of our national associaton, the ^erican Council on 
the Teaching of Foreign Languages. Washington and Ore- 
gon teachens will be joioed by numerous teachers from 
other suc££2^ding states* and British Columbia. The 
theme is "Th^SO* s; A Renaissance of Language . " Teach- 
ers on all leJels will be involved. 

This 3oint state conference^' held in Seattle every four 
years, usually dra>/s over 600 registrants. We expect 
that number to swell this year because of the regional 
nature of the meeting. We know that means business for 
the city. For example, there is no fortoal evening 
banquet planned, so our participants will be eating out. 
In any case, we hope you will consider your advertise- 
ment or donation an expression of support for this area« 
of the school • curriculum that relates to the future: .to* 
the diversity of our population, international visitors, 
and world trade, among other concerns. 

Enclosed is aj\ order form for advertising, saunples of 
full- and half-page ads,* and information on donations. 
Please note, the deadline of August 15 for final copy. 
We wll^ appreciate y^Uf response indicating pa^r- 
ticipation as ^oon as possible. , ' ^ 



♦NOTE: Two kinds of sample ads should be enclosed: an ad from a 
business, and ^ ad from an organization sending greetings or 
telling about its activities. ^ ^ 



LETTER FROM ^EHTISTNG CAMPAIGN CHAIRPERHOU 
^ * TO TEACHERS ON WAFLT SALES TEAM 

Dear ^^^^^^^^'^9 Teaun: ^ 

Abour 300 advertl^slng appeal letters have now b6en 
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mailed* I <x>uld not afford money out of the WAFLT 
treasury to mail to everyone ,we identified* ^ 

It took a lot of scrounging around to get help putting 
out the mailing cmd i. ended up doing a lot of typing 
too* NOW CX)MES THE CRITICAL PART— YOUR FOLLOW-UP CALLS* 

/ 

I am confident we can improve WAFLT'^s impoverished state 
considerably with our enthusiastic work on the advertis- 
ing campafign* « 

A few comments before reiterating the script for CALL- 
BACKS * 

1* There are three sets enclosed of t-he le^Cer, infor- 
mation sheet, and order form ^that the prosi)ective 
advertisers received* I stuck m the two extra 
copies m case nyou develop other prospects and will 
need to leave information with them* Save one copy 
so you ca^ xerox from it. uv case you need additional 
copies* p 

2* DEADLINES FDR POLLOW^-^ WORK 

Please begin your follow-up calls no later than July 
25 ; please complete ^then^ no later than July 28 , the 
day of our next evening meeting* It would be wise 
not to save the calls for that last day* I wotti^ 
like to ask each of you to give a "progress" repott 
on your accounts at that time* 



\ 
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^ If you have a friend or acquaintance who is an 
^^i^^ertismg salesperson^ he or she may have some 
good tips on "psyching yourself up" for follcw-up 
phone calls* Be 'sure to start with an "account" you 
feel will be a sure success^ thkt will really get 
you 90ing* 

4* If you have "any questions or trouble responding to 
the questions frcxn advertisers, please call roe right 
away? ple^t|e jio not waiM to report difficulties ^ 
until the July 28 meeting* 

Thank you for this extraor*dinary effort on behalf of 
WAFLT* ^ 



SUGGESTED TELEPHONE CAi^L-BACK SCRIPT 
1* This IS ♦ I am a teacher at 
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advertising director by mail regarding our October 
conference. Hay I speak with the advertisir^ 
director or the person who handles advertisjjng? 

(NOT*E; If a specific person appears on your list, 
asH for that person rather than the advertising 
director . ) 



(WHEN YOU HAVE THE CORRECT PERSON OH THE PHONE) 



Thi's IS 



etc. 



About a 



Hello, -Mr/Ms 

week ago, your company received a letter from oy 
professional organization, the Washington Associa- 
tion of Foreign Language Teachers. The letter 
announced that advertising space is available in our 
Fall Conference progreun. 

Have you t^d a chance to look at the letter, Mr/Ms 
? 



4. Do you need any additional information, Mr/Ms 

5. Is there any way I can aissist y6u with the ad? 



Incidentally, Mr/Ms 

gratulatory nature, i.e.. 
Foreign Language Teachers 



, axi ad may be of a cpn- 
"United Airlines salutes 
r" etc. 



(If they reject the idea of an ad altogether, ask 
whether they have looked over the ^information for 
donors.) Would you be able 'to support us wi^h a 
contribution? » 



(It's possible an advertise^ might ask whether we would 
prefer a donation over an ad. One answer is that a ^ 
donation is less work for them and for us, but it is up 
to them — just so the ad is camera-ready ,^ because we are, 
not able td offer ai'twork or layout services to them-) 



The "thank-you" memo below was printed on WAFLT letterhead 
and was agcoi»panied*by a copy of our attractive confesence pro- 
gram containing their ad. ^ " 



rr 



LETXER TO ADVERTISERS 
THANK YOU 



We are very pleased to report that our Joint State 
Foreign Language Teachers Conference in October was a 



73 



ERLC 



70' 



great success— both in its offerings to our .teachers and 
in the extensive press coverage it received ♦ 

% 

Enclosed is a copy of the conference program, as we 
promised. In perusing it you vill see that you were 
joined by many other advert is^^rs, exhibitors; and sup-» 
porters of foreign language studies m making this con- 
ference possible • Over 60O teachers registered and were 
very impressed with the oommurvlty support evidenced by 
your ^^art i c ipat ion • 

The awareness o4 how much the \J*S* needs* to improve dip- 
loBiatic and economic performance abroad is growing rap- 
idly; and people are recognizing that foreign language 
study 18 a big part of making those improvements* Your 
suppftf^ helps us do our work more effectively* 

If we have not received your checR for th'e ad you placed 
in our program, a statenwnt is ^nclosed* We will appre- 
ciate your Immediate remittance ,N^s we must close the 
books on the conference and settl-eV^r accounts* 

Thank you again. Please call us if we can assist you 
in a foreign language matter* 



(signed conference co-chairpersons] ' 



Special News Packet tf> Select 
Members of the Media 



The information below describes what we believe vasan 
exemplary effort to obtain media coVera^ge for the 1979 annual 
conference held in Spokauie, Wast\ington * *! 

In *addition^to mailing general press rele^ases to the area's 
weekly daily newspapers and to all radio* and television sta- 
tions in the Greater Spok^he ^eurea, our publicity committee pre- 
pared a" special news t>acket for 11 members of the media targeted- 
by the full conference committee* (Those committee members 
familiar with Spokane identified local writers/jreporters/news 
directors who had shown pa^^ticular interest in educational 
issues and international affaires*).' Me believed that personal 
contact with a- select gtoup would enhance our opportunit j^es fior4* 
good coverage of th^ conference* ' The 11 i/\divi4uals identif^tsd 
were " ' * 

* the editor of the local chamber of commerce publication 
(Spokane is an« inland city, but a major grain and hfeavy ^ 
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aachmery^-exporting center and therefore deeply concerned 
about laiproving U#S. trade with oth^r countries); * 

three newspaper writers from the two major local news- 
papers/ 

four television" representatives : - an assigntoent desk 
manager, a ^lews directoc, a reporter, a public aiffairs 

director ; '** 

^' » • 

two radio personalities: a pojJular talk Show host, a news 
director; and • * ' 

the editor of a widely read weekly paper. " . < 

^ Each '4Jidi VI dual in this grbup received a packet of ' material's ^ 
m a blue^ pocket file that we encouraged him or her to retain 
for future references tc? WAFLT and foreign language studies. A 
follow-i^p phone call vras made to each person a week aifter the 
packet was mailed. The pocket file contained a cover letter, a 
highlights sheet, the tentative conference program, a WAFLT fact 
sheet, and ^neral foreign language background pieces. These 
items are described in more detailT^below, * # 



i 



MEDIA PACKET COVER l£TT8R 

\ 

pear Mr. Jojfe^r 

If you have been heai-mg radio PSAs in the last couple 
of weeks, urging^ the study of other ^ngxiages, you have 
heard PSAs produced by the Wash^gton Association of 
foreign Language Teachers. 

We' are meeting in ^x>kane at the Ridpath Hotel and Motor 



Inn, 



CX:tober-i2-13^ 



1979. 



©ur organization is engaged in a fAiblic awareness pro- 
gram because we feel that foreign langxiage and inte^nat 
.tional studies must' occupy an Aver-increasmg role in"' 
, the school curricula and in th^^dult education programs 
across the country*. " 

^Enclosed' are aateriais relating to «oUr conference and to 
the general issues that concern '*fb reign language teach- 
ers. Also attached is a list of possible subjects for 
pre^s icoverige . A copy ^ of our firtal program will be 
mailed to yoif on 0^|^k^r 9. ^ 

The conference is open to the public, ^d we invite you 

\ . 
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to visitr at any point in*, the two day% to dbi^rwe and to 
talk* with -us* We are' aiso pleased to invite you to join 
t))e Board for vine and hors d'oeuvres on Thursday 
evening, October 11/ after 6:30 in the President's 
Suite • 

^■-Thank you for your interest*^ ^ 
« [signed publicity cosnxttee] ' 



HIGHLIGHTS OF XX)NFERBNCK 
POSSIBLE STORY FEATURES 
^ October 12-^3, 1979 - Ridpath ' Hotel 
INFORMATION: [contact n£une, school, phone} 
MAIN SPEAKERS: 

1 • Dr. jtobert Ward , Stanford University Center for 
Research on International Studies, and Member, 
PRESIDENT'S COMMISSION ON 'FOREIGN IAN#JAG£ AND 
INTERNATIONAL STUDIES. (Pri. 11-Noon>^ 

2* Dx* Robert Blair , Brigham Young University: "Live 
Demonstration of Innovative Language Training Tech- 
niques and Materials <Sat* 9-?10 a.ia.) 

3» Dr. Pierre Capretz , Yale University: "Total Lan- 
guage: A Different Approach to First Level Language 
Acquisition. " (Fri. 2:45*4 p.m*) 

r 

4. Mr. Wilhela-Carl Weber , Monterey Institute of Inter- 
national Studies: "Professional Translating — ^ ^ 
Present Training and Future Needs." (Fri» Panel 
.9-10:30 a.m.) 

DEVELOPMENT OF THEME: The Many Faces of Foreign Lan- 
guage s 



Lanqxiages and, Business - Panel of Inlajnd Empire 
businessmttf* ^ (Fri. 9-10:30 a.m.) 

Ethnic Groups of Spokane - Representatives of Asiin- 
American, German, and Norwegian communities discuss 
maintenance of their languages^afid cultures* *(Fri. 
9-10:30 a.m. ) 
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* * 3 ^ Inland gaCpire International Exclj^je Programs : 

Sister eitie« (Mayor R9A.-a^ir . w!ri!l spe4J«) r ^e^nle to 
• People r«i>reseijit<rtiTe; AmigoslFc|^ las Americas 
(Frl. ^:30-2*:36 p.m.) ' ^ \ 

4 . BiA>nAial Educatiog* N«txohal^)erspectives and a - 
,se^si^ explaJfhing* terminobtf^y; philosophies , legis- 

^PN THE STATjjjf^OF FOJJ^GtJ' lAMGUACSB STUDIE~^ IN THIS^^^ATE,: 

* * • '* 

Dr. Lester McKim ^. Presiden^^ .WAf5c Jpfiojie] 
Keith Crosbie ^ ^ Supervisory, of prograifts in the state, 

^Ty^Z^STl^one] ' % ^ * ^ , ^ ^ 

Rosanne fi6yer ^ 'Immediate Past pl^sident,, WAFLT, on 
t^e^ pubtic^ awareness J.S9ue. Hs'.^Poyer testified 
^ last spring at the Regional Hearing in San Fraa- 
cisco^f the President ' s*£bmq|^ as ion On Foreign* 
Iiangtj|jgfes [phorfe] * " v 

VISUAL FEATURES: 

^ 1. Baf a .Bafa - A syulat.iop gaSje desired tp raise 
Awareness of what* It msans to experience cultur^ 
ahock. (Fri.*8-10 ^.mO* ' ^ 

. '■- 

2i La d^l'ead - A b^roqae ensemble featuring Spanish, 
F*rench> emd Italian classical *music. ^^ri. Lunch-' 
^ N oon to 113Q ptm.)' . vr -^flp'* ' ' I 

^ 3. Chinese" opera demjrnfc<:ratfc jk* Cocktiil Hour (Fri> • 
% 5s30-7 p.m.) *W < 

•%4. Deutsches Jaus ( W '25 Thi^> l^e GeQiian-iAinerican 

Society) will sponspr a ^theri^^^r -German Ian- ^ 
guage" teacj^rs and^riends (Fri^^-I^.p.m. ) 

5* Folk dance workshop - DanrflHfe of Ftance, Gcjrmany ) -^rvd 
Spain. ^(Sat. 1-3 p.m.) - 

* ; ' jt 

6*. * posters in- the-- down towi^ area - 100 ^ics^ters, hava bejen* 
^ disfributted to merchants. Thj% colorful pos^er^s wel-^'j ^ 
come foreign language ^eacJ^flr to Spokane. . 

••.RADIO PUBLIC; SERVICE Al^VoUNCEMENT^ ^\ (P ' 

Recorded by the* foUtwing inland •Empire^ community 
leaders*. ^ . ' ^ ' ' 

* ' • L\jCT'*lfili iams - president, chamber ojjv^ommerce 

• ' ' Ai»ei;itfin Sigm and ];^dica6*r,, ^>oK^ne ' ' 
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H#X<n. Haz^n Ryaond - former school board meinber\ 
Ha sen fir Jaeger Funeral Eioae| Spokane \ 
' Ira Joe Fischer (speaks Ros^iartO - XflQ Radio Show, 
Spokame ^ 

• Chuck Haffner - People to People high 'school 

ambassador program, Spok2uie 

• Byron Svanson - aUsician, Spokane 

• Stfeve Corker - Corker, Farmer, Sullivan, Inc. 

(public relations firm) • Forme^ candidate for 
mayor of Spokane 



Fact Sheet on 'WAFLT Organization,- Goals 
and Fund^Rai^ing Efforts 

The fact 9heet, which is not reproduced here, described 
WAFLT's efforts in making the public sbrare of foreign language 
study and of tjowour wrk relates toif^ needs and future of 
Washington glJaw/ a state <ieep^|^TnVoIyed in international ^ 

♦business, the, fact sheet ea^plained ho*^ WAFLT funds are used, 
what our ma^br prof essional 'activities are, and the five cate- 

.gories of cqntributors ,i*b have established* . • If ypxxr organiza- 
tion has' produced a brochure or flyer that gives this kind. of 
detail, use thab piece instead of, or in addition £oj. ^ fact 
sheet* ^ 

't * 

General Background Pieces on * 
'oreign I^anguage Studies 



^••We're Tongue-Tied," by J* William Fulbright/My turn ( News- 
. yeek , July 1979) ^ . - 

* ,Bac]|gvQund^ i^eetMk President's Coiiaission, facts on status of 
£o^#lgn' JjufTguage'^pri^ f^.the U.S. (from "Northeast Cohfer- 

ence mater.ials on Foreign Language Weel0 

' "The fforXd.'i's Our NeighJ^rpboA^t^C flyer from Northea'^t Coi^e'r- 
^ence). \ \ ^'^y . . ^; 



\The rewards of this ^rsonal (if dodged) approach *were 
great'. Six int0jr views of key figures at the conference appeared 
on radio, ^lev'l^ion,* or in newspapers. In 2idditiOn,' one 
ra4io ne^B directpr %#a8 on the oremises both days, interviewing 

taping extensively in prefwifciion for a series on foreign 
i*ngBMi'«tudies* * ♦ . 



T tapii 
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Ra^io Public Service Announcemejits Prodaced for the 
^ ' 1979 WAFLT State Conference 1 x 

itfThe foj. lowing' x;ddLo public service annoui^cements were writ- 
ten an'd produced by the* WAFLT publicity cxunmittee , and the^bXic 
service department of KING Brpadcasting xn Seattle. 

Six -prominent citizens of Spokane were inteftviewed, and each 
then recorded a persona Jfct at erne nt in.^ support oi foreign lan- 
guage studies- The background music (baroque ) ''was added Uter 
in the radio studio. ' ^ « ' » 

Five stations xn the Spokane area used the spots on the air , 
during the week prece<^ng the 1979 «IAFLT fall confere^jce. 

While Ais was an enjoyable activity for the-W^FLT publicity 
cotoitfee, it is our belief that hi(^ schooi foreign language 
students. can and should be gxven this, assignment (see Section 1, 
LessjMi 5). Many high school students are experts on sound ^qual- 
ity .and. ta^ re^rding^ and are very interested xn production 




RADIO F^BIAC SERVICE ANNOUlfi^NTS 



-1-. ^This IS Byron Sw^inson. 



Music has be'en a big part of my life— I've performed 



I BUt^n 



all kinds. 

fexperience I'll nev%r forget was the fira,t 
time I sang in German i^.a recital at ^nzaga Univer- 
sity.^ I forgot the word? halfway through and had to 
rtake theqi up— much to the agony of my coach, ^standing in 
the wings. _ --^^ ^ ^ 

■ I learr^^ fjom that experience that the music qf ^ 
other culture^ enriches your life more if you We studied^ 
a foreign language- 

Learning a second language is the b^st w^y to really 
get inside another culture. / \ 



: ^A^tape\scording of these PSAs is available* thro ugh Dr. Lester 
% [ffcKim, Bell^ue P[iblic Schools* • 
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This message brought to you by the Washington 
Association of Forei^ Language Teachers — ^holdmg their 
annual meeting this week in Spokane. , > 



* * *^ * * 



2. Zdr<iVstvqStel Henya. zo^t Ira Fischer. D^fna my 
^ijovorili po^rasski , i po-etorau ya znayu chto vodka, 
pirSzhki, borshch, i bif shtrogax}ov* # ' * 



(Greetings l-*-*4y name is Ira Fischer. I grew' up gpeakmg 
Russian and that's why I know very well what vodka. 



pi^roshki, borscht, and be^f stro^noff are 



.7 



^ Bem^ able to speak Russian has brought me great 
pleasure in meeting international travelers and in ny 
.association with Russian-America^. 

V • 

The ^schools in (^r eurea are teaching Russian and 
other languages. This is one way every city can con- ^ 
^tribute to international relations. ^ ^ 

A Learn aj^'second language" for yourself and for others! 



This message brought to you. . • . * x, 

' * « * * f * 

3. Thas is Luke Willieuns, 'president of the Spokane - ) 
chamber^ of Comin^g^e. ' ^ / 

'Hie biftj^nessmeh agid women Of the Inland Qnpire are 



actwe in other parts of tke world selling heavy 'equip- 
ment, agricultural products, and other goods. 

Their work requires the 'skills of people ♦ho speak 
other languages . 

* 

The economics of this area and of our nation are am 



irtteraationa 



1 master, and foreign language experts play 



an ic^>ort.ant^ role m* making vise trade decisions. 

•\ 

It's 3ust one reason why ledrnmg other languages is 
a wise irvv^stment of your time. 



This mes^ge brought to you« . . • 

- • '"^ 

***** 

9 



t 4. This IS Steve Corker, member of the international 
" >oard of the Eisenhower Pleopla^o People program. 

\^ ■ ' -w 

<• Have you ever considered becoming aml^assador to a* 

i ^< 

j foreign c»untry? Well, I have been an informal ambassa- 

dor, having lived overseas with families in many coun- 
^ tries, amd I know the unportance of sppakmg that second. 
I language. , 

} We can learn 'a lot from other cultures if we listen 

— and you hear bestg and the most wheti yoS spjeak the lan- 
guage i ^ . - ' 

Learn .a se9ond language and become em ambassador. ^ 

\ . 

^ 'fhis message brought to you.'... 
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5^ TKis is Helen Hazea-^JIynond* 'Dxiri'ng ny years on the 
Spokane * school board one of ny major concerns was the 

. % 

status of fqreign language programs in our schools* 



Today, people all over the world are learning 



English anc^ m doing so, are learning a lot about us. 

If we really want to understand other cultures £tnd 
increase our 30b 9pportuiixties , we do that best by , 
stiUdymg other languages* * * 

Learning a second language is a good investment* 

This message brought to^u**.. 

***** * 

% 

6* This IB Chuck Haffner, national director of the 
People to People high school axabassador program* 

Over the years, thousands of students in the inland 

- • 

Einplre have participated in our pro<j3^am. One of the ^ 



most cocanon responses among these students has been ^ 
regret that they were ailready ju^y.ors and seniors ^d ^ 

had not begun to study a foreign language v^ny fe^x& ' 
before. • ' ' * 

r * ^ 

Around the world there are. a lot of people learning 
English. It's time to meet them halfway. ^ 



Learn a second language to enrich ypur life, «md ' 
in^rove human understanding* \ 



This message brought to_^u. 



B2 
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Ot;her Significant Coaaunity InvolveBents 
in the Conference ^ 

It IS extremely important to make an inventory of the per- 
sonal csonta^s that conference comlttee members have in the 
coMBunity* "In-kind* donations fof^ needed services can save 
ydUr organization money; but, equally i^>ortant, they represent' 
a ooaiu-taent to our profession from the donor. The follo%*ing 
are examples of various offerings from the oocsnunity for the 
•1979 and 1980 conferences: 

• A' local public relations firm donated the oover- design for the 
officials oonf eren^^^ogreua. ^ 

• A -local publishing ^¥DUse dor^ated some advertising typesetting* 

• A locaj. architectural and engineering firm donated the type- 
setting for the conference program. 

• The convention and toUrist buJreau supplied tourist information 
and helpful tips. Check with them for souvenirs from mer- 

• chants, ^. g. , .plastic shopping bags, oocktail napkins, matches 

« 

• Several merchants wanted their flyers' inserted in conference 

. packets. We agreed} to do so in exchange for, "support ($50..00> 
of our Thursday night oocktail party. 

• featured Tilticum vintage a%' a side trip available to 
,-teA«h*rs.^on ,Pri^ay- jii^fbt. - In exclvaiige, ^illicum Village- 
bought an ad in our program. (Trllicum Village is a tourist 
attraction that features a ferry boat ride across Puget Sound, 
OTCvked salmon. Native American entertainment, and steamed 
clams in a smokehouse setting on beautiful grounds.) 

• Businesspeople who were not interest^ in buying* an ad for the 
program were asked to oontri5a^^— wrrf le prizes instead. We 
acquired 16 raffle prizes in this way. 



The two largest electronic readerboards in Spokane carried 
greetings to foreign language teachers* 

1?9pposters^^de by high schoo^ students were distrJl^^d to 
dowptown Spokane mferchants and libraries. 




- / 

► * . CONCLUSION 

u 

The prxjiary goal of t^ls publication ha^ l^en to establ^j^h a 
rationale for making public relations part of the'schocfl curric- 
, ' uluB. Only by infusing ccManunity relations into the school ^day 
can we hope to increase teacher and student participation in 
restoring public confidence in our .schools and in foreign lan- 
guage programs* ' «^ ' / 

We have tried to sh^, through the teaching unit in Section 
1 and through prototypes in the_, other Sections, that "public* 
relations" i.s a basic conammlcations tool in society and aa such 
should b^ addressed at some point in eve^ classroom. An inter- 
disciplinajfy team approach offers especi^^lly excT^Ag possibili- 
ties, as. the teaching unit demonstrates, V ^ 

' Second, we have urged that community relations become a pri- 
ority for the state and 'regional associations in at least two •* 
activity areas: ( 1 ). a majo^ "Foreign Language w4e)c" effort* and 
"(2) the planning of annual copferences, which shoul/i incluc!^ a 
cai^e^^ul analysis of all the posp^^bilities for publici.ty and com- 
orunity involvement. A foreign language festival or an important 
conference successfully promoted withyi the school or profession 
^ has achieve<f only part of its potential. Sections 2, 3, and 4 , 
provlTte^a^fftBtance in ^ing the" rest; "of the ^ffjring ccpnu- 

mty leaders and the public at large an opportunity^o partici- 
pate in our special professional activities. 
^ . Underscoring aliaost every suggested activity is a strong 

recommendation that the major role in community contact be given 
to students* In the same way^tKat students spread bad news 
about school th^ey can proaote g()od hews about the ourriculum, 
if they understand that there isT a relationship between pubLic 
relation^ emd the eu:hievement of any* public goal.. This is a 
legitimate emd vital concept to explore' in the classrooms of a 
democratic society. ' . . j 

In each section, the^,^ th^ stress is on .student^' ^^carrying 
out #s many of the community Contacts as pctsible--writing let- 
ters to business leaders,^ inviting them .te scfiool or asking for 
^ ^i.nformation'i preparing public service aAnouncements for Foreign 
Language Week; being involved in the annual *state conference of 
foreign language teachers, an'd so forth. In the .process, they 
wiil >egin to understand thatAapp^aling to the public and 
achieving public support are the keys to professional and* polit- 
ical success an'd %o the deli very, of an idea or product. The 
excitement the)( experience in reaching c<»mmTriity leaders, celeb- 
rities, and the /Aedia wiJ> drive this point home better than, any 
^ lecture. , 
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We hope trus publicdtion will be incorporate<i my forei^* 
'language teacher-training programs. Future teachers should know 
how to identify foreign language and international tetudies con- 
stituents m community. T^.ey should be encouraged to think 
of p^bllc relations not as a nuisance , ^ but as an elfement of th^ * 
curriculum t:h<ft proi^ses interesting, "real-world** experiences 
for youngsters. Where practicing teachers are concerned,, in- 
service workshops should always inclu<flFa session on iden||^fying 
support in t^e community and involving those constituents m 
-scnool activities and needs on a regular basis. * 

Public awareness activitres m and of themselves are shallow 
experiences if tney are not backed up by competeqjj teaching. On 
tne other hand*, asking ^the community to support foreign lahguage 
programs impliies tnat teachers are willing to let the public see 
rfhat they are doing. It ^s an accountability process that tends 
tfo improve the quality of th^^roduc?^ , . 

Foi^eLgn language te^Tchers nave ha^^ struggle* for survival ^ . 
over 't:h# last decade — an > experience that^as probably given them , ' I 
d head start in understanding* the power or-public relations. At 
a time wnen public confidence is low regarding academic offer- * ► 
mgs m our schools, we can exe2npi;.?y to the^ Test of the teai^h- 
mg prcJBssion various processes and activiti^s^ that help^^s\xr#**' 
the pwH^ that ^teachers are doing competent work. 
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5- A SELECTED BII|LI0GRAJ>HY 

«^ * * 

1 . Articles and BodVs 

Uter/ Maria V* I^I^B* A modern case for foreiga languages* 
Modern /Language Joux'naX 60 (Apr J: 155^59. • 

' Contains a rationale that copld be used when preseoting 
reasons for maintaining or ej(pand|^a foreign language study 
within a school. 

Anderson, Charlotte. 1977^ The college and the^ r>onacademic 
coomunity. Bulletin of the Associatioa of Departments of 
Forergn Languages 9 (Nov): 37-38, 




Contains a brief description of the activiti? 
foreign studies department of a-oommunity <x>lleg¥^^ create 
public awareness. 

Arendt, Jermaine D« 1973«- , WJjere from here? Icwa Foreign Lan - 
guage Bulletin . ED 087 193. 

Reviews the' status of^ foreign lang\iage education and dis- « 
cusses public relations as a possible solution to the 
dilemma. ' ^ • 

Becker, James E. 1973. International fever breaks out in low^* , 
' ^^'^grican Foreign Language Teacher "4 (Feb): 4-,6, 34-35« 

i 

A 99od outline of hew to organize a foreign language »,f * * 

festival. * '^i, 

Benardo, Leo. What it ' s all atbout: A foreign language ^u£er- 

visor; % report . ED 039 821 . . 

Contains an interesting puKlic awareness possibility — the 
use of regional support teamsr-and emphasizes the need?for^a 
,^ change in instructional methods if foreign languages eure to 

survive. " ^- ^ - * 

> . ' 

^ feenseler, David P. and Joseph Labat. 1975., Woi^shop on pKo^ ^ , 

f Motinq jx)aitive cocaaunity attitudes towar<> language study . > 

Pacific Northwest Conference on Foreign Languages- 

ED 138 060 . * , . 
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PATp II of this article contains a 45- item bibliography on 
the pronation \of positive community attitudes toweurd 
'language 8tudy\ ' 

Boyden, Mane R. 1978. Run with the^li; Foreign Language 
Annals 11 (Feb): 15-2^ > 

A f^rei^ lemguage teacher describes her simple and inexpen- 
sive strategy for recruitment and publicity to build a " 
etrong foreign language program m the Crook County, Oregon, 
schools. 

Brod, Rlpha|5ja. 1974. ' Careers and the foreign language depart- 
ment. Bulletin of the Association of. Departments of Foreign 
Language ^ (2); 16-22. 

Excelfent resource far guidance counselors, boards of educa- 
*tion, eund students * 

♦ • ' * 

1979* Streng^ening language 'instruction in the United 



States. Bylletm oj the Association of E)epartmepts of 
Foreign Languages 10 (Mar): 7-8. 

Thi§,;f>osition paper was presented >«) the President's 
CooBiission on Foreign Language ^^aS^'International Studies in 
October 1978, emd^stressed* the importance of providing » * 
Americans with ^opportunities to study foreign languages* 

The case for language study — Taking*it to th* public. '1976. 
Moaern Language Journal 60 (Apr):' 149-50. 

Members of bhe Joint National Committee tell eUDout their 
participation m a national campaicpi to promote foreign 
• languages ^to the American public. ^ * 

Crane, Joanne B., ed. 1975. Dimension: Languages 1975 . Pro- 
ceedings of the Southern Conference on Language Teaching , 
^ New Orleans. ED 139 232. 

Includes several article^ on public awareness and *career 
* education. 

Galloway, Vicki B. 1981. Public relations: Making {m impact. 
In Action for tjje BO's; A ipolitical, prof essional^ and pub- 
lic program for forely: language education f» June K. Phillips, 
^ ed. ACTFL -Foreign LangUage Education Series. Skokie, IL: 
National Textbpok Co. ED 197 599. 

Deals with the grass-roots public relations campaign, fl1?^Bt 
in terma of program planning to bridge the gap between wh^re 
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we are and where we want to be; and second m terms of the 
means by which these efforts may be directed toward specific 
audiences, both internally {within the educational system) 
and externally {to other groiips). 

* m. 

Garfinkel, Alan and John Schillmger. 1976. The hard sells 
Attracting students to language progr5uns. Bulletin of the 
Association of Departments of Foreign Languages 7 {May) : 
34-35.' 

Griff m, Robert J.^ 1978. Your foreign language program: Tell-* 
mg It — and showing it — like it is. Foreign Language Annals 
1 1 (Teb) : 43-48. - ' . , 

A sound and slide show was produced at Parchment, Michig&n 
High .School to show the community how foreign languages wpre 
being taught there. 

pfittner, Frank M., ?d. 1975. Student motiV4t^ion and the for - 
eign language teacher . A gxriiir - for building * ^he taodern 
curriculum . ED 134 TD25. 

Contains "^wo valuable articles fbr> the language teacher 
interested 'in public awareness: Gertrude Meyer's "Making 
• ' the ^reign language program^viable to the 'public" amd 

Constance' Knop's "Gaming Setter studerit support, for the' 
foreign language progjram." 

r O , • 

Handelsman, Hicfiael H. 1979. Recruiting students for inter- 
mediate^ an^ advanced *fofeign language Study. Bulletinyspf 
ttie A^socit^ion of Departments of Foreign Languages ^0 » 
(^r)^:^ 44-46. ^ 

Th-is article discus-ses how some 9f football coach Johnny 
Majors' recruiting techni<}ues can be used to bui^^and main- 
tain Strong foreign laoguag^ prograjpis by redacin^^Sie rate 

attrition at the end of- the ba^ic forei^' language 
s^uepce.*^ ' . ' ' 

Howard, Jotfn W. 1975. Public relatj.onS: An integral part of 

the foreign, language program . ED ^ 139 236. |p « 

. Includes many suggestions for reachinjg tt\e public, e.g., 
conanunity language clubs, concerts, thcaiJrical preductions; 
activities to promote cooperation be^tween language students 
and the r^st* «f the student body; and ideas for language 
club activities. ' , . 

Huebene;', Theodore. 1975. • Qpfk>rtunities in foreign language 
caVeer^ » Vocational Guidance Manuals,. 620 South Fiflfh 
Street, Louisville, KY 4p502. ED 111 215. ^ 



ta extensive B»^ual that included a brief history of foreign ^ 
language instruction and a look to the'^future with special 
e^hasis on career (^portunities . 

Jarvis, Donald K«# ed« 1979 • Techniques for increasing Slavic 
program enroll "^^nts ; A collectien of success stories* 
American Association of T^cher^of Slavic amd East • European 
Limguages, M.L. 340, Universit^^f Arf1k>n^ llUcson, AZ 
85721. ED 174 013. ^ 

• A collection of articles describing successful programs and 
efforts throughoi^ the country at all levels* Applicable to 
^ all language programs • 

m , , 

Jarvis, (J^lbert h*, ed. 1974. The challenge of conmunication * 
ACTFL review of foreign language education . Vol* &♦ * S>tokie, 
IL;^ National Textbook Conqpany. ED 162 495, 

Contains t%<o 'articles on public awareness: (1) "P^lic , 
' awarenes^C How can associat^ns and^nstitwtions use public 
relaticJnsskills?" bjr Aniyr Monsees; and (2) "Public 
^^arencss: What can JU^e iihdividual t^achfer do?" by Dona B* 
Reeves* # », 7^ , * 

Jones,* Gaston R» t975* ' Ch^ngmg gonmunity attitudes ; Publjiy 
relatijohs and pxAlicity for foiTgign lan^ge teacher^ * 
ED n2' 677* * ! r' ' • * 

■» , ' < • 
Describes a number* of put/licity and public relations tech- 
- ' niques that can* be "usied prorfiote e^d renew inter est^^^i^ • 
" foreign lamgaage^ study • * s' ^ ' 

. 1977'* Why foreign lajiguage t^achegs should ^ be active 

participemts in public relations and pulilicity activities* 
A Paper pr-efivehced at the Mountain- Intestate ' F6reign Xangua^e 
• c6nferenc4B, Past Tennessee State University.. XD« 149 612 ♦ «=■ 

• • • ^ ' ■ y ■ ■, -••V 

A handput is4included with this paper that gives detailed f 
suggestipns for public relations eljfortg* 

Lagarde, Marie L. 1975 • I^iblic awareness of the foreign lan- 
guage program ;i P^per presented at the Southern Conference 
on Language- Teaching, Atlanta. ED 139 237« 

^Contrasting views" regarding, the need for Americans to study 
foreign lemguag^«are discxissed 'in this paper* Administra- 
tors are criticlzcd^r failing to appreciate an^ support 
foreign language programs • T 

Lavergneau, Rene L. 1974. Involving 'the community in Spanish 

programs* Hispajiia 57 (May): 287-91. .c 
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Giv«8 helpful "how to** suggestions for high school and 
college teachers fpr incr^asiJlg coimunity involvement and 
^hus coonunlty support* 



Lester, Kenneth A. 1975: Carellr e^b^ation and fox 



quaqes? Paper presented at s^i^ Jfern Conference on Lam«uage 
Teaching, New Orleans. | ^M39 

^- Eiqphasiz^s tb^ n^ea for/teachers to be'^v^re of career v 
. opportunities in which J^reign language x^* em a^et* Hel^ 
ful t9 .foreign language tHa^hers and guidance codhselors. 

t Levy, S\tephen L. 1975. Using cq mnunxty resources ^n forei^ 
ijingxiage teaching * CAL*ERIC/bjj Series on Languages and 
Lingui'Btics, No. 7» ES^ 102 87 

Shows hpw resources of the follJpwlng elements o^^^the "dprnmu- 
nity* C4ff be incorporated into V foreign lan^liage-^^Tog]^^: 
educational coniaunity; local political o^anizations; r%^ 
gious groups; cultural, profess ipnal, and civic, organiza- 
tions; "^^coaounity and public service agencies; parents and. 
students* 

Liptfon,^ Gladydu 1977, L* ens^gnement >du"^^*4^ais dans le 
W ^oles seco^daires am^r^caines : tendances a^ 

• teachina of French in American secondary schools: Current 
trends) Francais dans le Monde 133 (Nov-Dec): 34-37. 

A 

The American Association o^j^^ggcher'd^of ^^hch organized a 
publicity caunpaign to reawaken ^nt^rest in foreign' language 
study* A French Language Week in New York City is briefly 
\ described* (Text in French*) 



Literacy Volunteers of Ame?£ca* 0 977* Community Relations Hayt- 
book . ED' 388 465*- 

Includes information on the fol^Twing: flyers, .posters^ and 
newsletters; advance preparation of ^photographs, identi'fying 
them, emd getting releases; news releases amd steps ^n their 
' prepare t ion f public service radio/teleyision spots; speakers' 
kits amd getting in toud[h with spea^rs* ^organizations; and 
planning a year's schedule *of special events* 

MarshaJ.1/ Sol H*. 1967. Public delations; ^ Basics for coiamunity 
organizations * Halls of ' Ivy Press/ 13050 Raymer StreiC 
North^ Hollywopd, CA 91605. . \ 

/ An excellent guide for « the nonprofessi'onal* Tells how to 
get organized and how to utilize the expertise and servioes 
around ybu* » 

1 ' 90 . • ' 
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Miller/Virgil. 1975. Prpmotional idea6 for increasing foreign ' 
language enrollmej^ in North Carolina . ED 121 091. 

Gives^many suggestior\s for reacihing the public arfd gaining 
parent support. Includes a multitude of i^n-class and extra- 
curricular activities. ^ 

New York State Association of Foreign* LanV^age Teachers. 1978.^ 
^nguage Association Bulletin 3 (Jan) : 33. ED 149 623. 

Six articles appear in this I'ssue; the three most helpful in 
the area of pul?lic awareness are by Barbara Ellmg, Ruth ^ ^ 
Phillips, and Irragard Taylor^ 

Perkins, Jean. Reaching , out. 1977. ^ Bulletin of the Associa - 
tion of Departmeivts of Foreign Languages 9 (Nov) : 34-36. 

^ » • 

ActivitJi&s of the Modern Language Association provide a good , 
example \Q^/public awareness efforts and good ideas for fur- / 
V ' ther activities. < v 

Preller, Arno G. 1975. Filling the^ gaps in the foreign lan - 
guage methods course. Pacific Northwest Conference on | 
Foreign Languages. ED 138 054. * 

Contains j6ne section on the importance of public awareness 
and the foreign language teacher, and gives examples of 
interaction between language teachersl^nd the' community . 

Report of the Task For^e on Public AwartTfess.^ 1979. ' Bulletin 
' of^the^ Association of Departments of Foreign Languages 10 
(Mar): 1-3. 

A*' lack of interest irf* language^ study and cultural diversity 
IS eftrident tlWoughout Jmerican society. This task force 
report: pre seijts 25 recSmfiiendations designed to promote 
{public awanreness ^of the ijnportance bf studying fgrei^ 
languages and cultures. 

Ryder, FranJ: G. , 1973. " A matter of image. , Bulletin of the* Asso- 
ciata.on of Departments of Foreign Lang)!fages 5 (Nov); 5-11, 

^his report is directed/ to. fellow lahguage teacfietsiand con- 
tains sug^stions for improving the way th6. community views 
foreign language study. * i ^ • ^ . 

STavaiano, Geraldine. 1972. Preventive mediJcifl^^^ the foSreign 
language teacher whose administration* threat;ens ^amputation. 
Hispania 55 (Septi: 483-86. < • . ^ 



c 



Interesting and timely, this contains many suggestions for 
classroom use. Directed toward high school teacher^^. 

Schatz, Roy. 19^. Public relations and the second language 
teapher. Canadian Modern Language Review 30 (Oct)r 26-28. 

Related some of the issues* facing Canadians ^nd offers * 
suggestions for building better public awareness. 
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Seagrave, Maryalice D. 1978. Everyone- loves a winner. Foreign 
Language Annals 11 (Keb): ^9-50. 
" ^ 

A conjprehensive overview of the J^ew York State Association 
of Foreign Language Teachers' awards program. . , 

Shaefer, Wil^liam D. 1973. Foreign languages and the irvterna- 
ti^al interest. Foreign Language Annals 6 (May)? 460-64. 

Points out some interesting facts that could be incorporated 
into a defense of foreign language instruction as- well as 
used to stimulate classroom interest at both the high school 
and college levels. • / 

Sherif , June L. 1975. Cal?^ers m Foreign Languages , New York: 
^ Regents.^ ^ ^^^^ 

•A review of the role of foreign languages m a variety ofi 
career^. J^elpfvM m guidance* 

s 

Sterner, Florence. 1974. Career education and itsr implications 
'at the national level. Modern Language Journal 58 (Api;) : 
186-91.. • » ' ' 

Points out the need for ^jp^ater emphasis on foreign language 
career education and^ong range effects this has *at the 
national level. ' \ " 

Tichy, Charles. 1977. Reachmj^ the public \hrough local strat- 
%^ egies. Bulletin o'f the Association of Departments of 

Foreign Languages 8 (Mar ) 43rv45 . " * » 

Describes efforts undert^KSo by Slippery Rock State College 
'to bring foreign language awareness to^ the community* 
Includes information on all types of community activities. 

Varcla-Ibarra / Jos^ L* 1 Selling languages* Foreign Lan - 

guage Annals 8 (May]^: 111-13* ^ 

^ Suggests a four-point selling progreua to help reverse 

declining enrollments alnd change the public image of foreign 
language instruction. . ' ^ 
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Wilkms, Wynona^. 1976. Corporate competition fior foreign 
iSinguage ipistomerss Is there an answer? Foreign Language 

"Lists suggestions for foreign language teachyrs to use m 
selling foreign languages, b^sed upon techrtiques used by 
commercial language programs. ^ . 

Wood, Paul W. ^nd Leslie Badanes. 1978.. Student motivation: 
Try *a for,eign , language day. Foreign Language Annals 11 
(Feb) ; 53-59.* * * • , 

Arf excellent article on how to organise a foreign language 
' . d*y and the' positive results 6f such a day. 

Yalden', Janice. 1973.^. A c?ase for st^i^yxng Spanish. Canadian 
Modern I^anguage ' Re^i^^^ 29 CJan): 36-42'. 

* 1 / m 



Offers a rationale si>ecnf ically for. Spanish but ^ appli- 
cable to all foreign language inst^at?tion. Could be used m 
public present^ations . ^ 

York'e, llarvey F. 1972.^ Of f orexgn languages. . .*.Some hints on 
do-it-yourself public^ relations for teachers . Foreign ^ 

Lanquaqe Association of Northern California^ ^ 065 002. 
\ • • 

<■ ' . , ' » ' ' 

The cmthor analyses fun^^ental principles of public rela- 
tions and conmjini cat ions theory. Teachers are advised on 
how to make news and how to deal with the media. 

2. Pamphlets and Brochure^ / 

" ■ •:• • ■ - 

ACTFL foreign lan'^uage week packet . Americajrt Ctiuncil on the 
-Teaching of Foreign Lan^ages, 2 Park Avenue, Suite 1814, 
New York, NY 10016* ' a ' 

Contains posterfe, career education pamphlets, foreign lan- 



guage activities, and a copy of a .letter from the president 
of th« United States.^ * * . * ' ,/> 

ACTFL ' s Accent \ on promoting FC* s . 1975. Am#-ican Council on 
the Teaching of Foreign Languages. ED 130 536. 

' * " «» * ^ « * 

Three specific promotion "^devices are described: ' (1) a comic 
'book, "The Cpntinuing Story of Captaan Fore Lang**? (2) a 
X^nguage-specif ic ^promoti^ri focusing on Latinj and (3^) a 
short bibliography of books, articles, and tapes concerned 
with the promotion of foifeign language learning. - 
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Alter, Maria "P. 1970. A m c?dern case for German . Am^ficdn 

Association of Teachers of Cerman, 523 Building, Suate 201, 



Route 38, Cherry Hill, NJ 08034. 



>mot j/ll Qf C 



Although sj^cifically 'geared toward promoty* Qf German, 
this contains many ideas applict^ble to all languages. Could 
be used for promoting German or when defending German lan- 
guage| study Withm ^district*. , ^ 



Board of education handout . ^ tfew 'York State Association of 
^^oreign ^'anguage Teachers, 1102 Ardsley Road, Schenectady, 
NY 123P8. ' • ' 

pJi e^ght-pa^e brochure created by the public relations com- 
mittee to be 'given to all boards of education memt^rs* 
Statements on the importance of foreign languages , ^career 
information, -and an interview 'with a former FL» student ^who 
uses her language m a non-foreign language career. Good 

format for other groups to follow. 

*^ t 

Career education and ' f orQ^gn languages . Enriching and exprlam - 
m-g th^ foreign^ language program . Virginia State* Department 
of Education, Foreign Language Service, B^ 6-Q, Richmond, 
VA 23216. ED 153 457. ^ . • 

^'art of a series of documents for tfe^ers, administrators, 
• and board raembejrs, this publication includes many public 
awareness activities such as fairs, foreign language days, 
^ career assemblies, and exchange programsV Bj.bl/ographies \ 
-are also included. This is an excellent ' inference . 

Foreign ' languages and the basics** 197^. American Council on • ^ 
the Teaching of Foreign Languages. ED 163 801. 

aK excellent brochure to be used in promoting forei^gn lan- 
guages to boards of education and the community; Filted 
with facts. ^ Helpful m f oripulating a rationale for your \ 
department. • ^ 

If you want air-txme*: A handbook. "Broadcast Division, ^ost Cor- 



poration^ Appleton , ^49 1 f 



I y A useful handbook for people and organizations irjterested iji 

^ utilizing media as a means for foreign* language 'promotion. 

John Hersey High School FL ^ promotional materials * tJohn Hersey 
High School, Arlington Heights, IL 60007. * * 

. Materials designed for parents and students of -the local, *•* 
' • hig^h ^sc>\ool community to explain and promote ' their present 
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program. Jncludes dis^cUssion vof who should take foreign 
lan^paages and how, when, and where they 'can be .used. A use- 
ful reference for other school districts wishing to create 
their own materials. '^^"^ 

0 

Managing your public i>elations ! Guidelines for nonprof it organi - 
zations . Public Relations Sociejdy ofi^ America, 834 Third 
Avenue, New York, NY, 10022. ' * J 

An excellent series^of six booklets, including Frances^ 
Schmidt's "Using publicity to best advantage," Dorothy 
■ Ducas* "Working with volunteers ,." ^Alice Norton's "Measuring 

potential «md evaluating results," Anne L. New and Don 
Bates' "Using standard to strengthen pubAc relations," 
Frances A. Koestler's "Planning and setting objectives," and 
'Harold It. Werner's "Making the roost of special events." / 

^ews and you . Pablac Health Service: Xlcoriol, Drug Afeuse, and 
Mental Health Administration. U.S. Dep^. of Health and 
Human Services, Office of Communications|f and Publxc Affairs, 
5600 Fishers Lan^, Rockville, MD 20857. , ) , 

f 

* A guide to^ using the press for ^sitive public Awareness. 

i 

' Public ^relations information kit . New York Association or 

Foreign Language Teachers, 1102 ArdsleyRo^, Schenectady, 
NY 12308. 

, • An invaluable guide designed to help foreign language depart- 
ments promote th6'ir programs. Includes an outline for pre- 
paring hard news. ' ' r 

/ Publicity handbook;' A guide for publicity chairmen . .Consumer 

Services, Sperry HutghiJ^son and Company, 2900 West Seminary 
Drive, Fort Woi^h, TX 76133. . 

*An easy-to-read, iryiispensable booklet for every public 
relations person. lells you the how's and why's of public' 
relations work., ' ^ 

"Quotable Quotes on the Value of Language Study." 1974. New 
York Stat^ Association of Foreign-Language Teachers, 
Language Teacher ' a Bulletin 26 (^pt) : ^-15» f 

An un^Ltai eight-page brochure containing quotes from well- 
knowTi/v.S. politicians, educational leaders, and government 
offidiais# Can be used m classrooms and for posters in 
public displays. 

^. Strasheiro, Lorrairfe A. Make your own foreign language brochure. 
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^9'^B• American Council on' the Teaching of Foreign Languages, 
2 Park Avenue, Suite 1814, New York, NY 10O16. BD 163 802. 
\ 

This tea5;her*s guide describes the preparation of language 
program publicity Ijrochures using cultural themes. Su'^ges-' 
tions are offered for both deslgn^ and content, 

TArty~six ways to put bilmgualisy to work for you . 1977. , 
' Canadian Chamber of Commimce," Montreal, ..Quebec; Department 
of the Secretary State, Ottawa,, Ontario. / 

Many useful activities* for inci;easing student*»interest 
, ' the classroom. ' ^ ' * « 



' * • j 

Wa shington County public Schools FL promotional materials ^ 

Board of Education of Washmgton/feounty , Hagerstown^, MD 

21740. 



A series of one-page fold-out flyers related to careers, 
world* under standmgT bas^c skills, and so forth. Excellent 
r promoi^ional materials that could be Used as models for other 
^ school^ districts. " ^ 

What 4ibout ' foreign lanyiages i Minnesota State Department of 
Education. Avai*lable from New York ^tate Association of 
Foreign Language Teachers, 1102 Ardsley Road, Schenectady, 
NY 12308. 

• \ ^ 

An ey^e-gatchmg,, concise, 1 2-page • brochure pointing out rea- 
sons for 'learning^ a foreign language. |pMeant to be used* with 
students but could. well be shared with principals, guidance 
counselors, and school board members. 

Why learn German . 1979. SUNY fcouncit^for German Studies, Ger-^ 
man Department, SUNY at Stony Brook/SUNY at Albany V 

An excellent hanc^out for students, parents, and Community 
members V^at briefly points out the importance of studying 
German* » 

Why stfudy Russian. American Association of Teachers of Slavic 
and East European Languages, M.L/ 340, University of Ari- 
zoni, Tucson, AZ 85,72 1* 

A brochure designed primarily , for preseht Ar>4 future stu- 
dents of Russian. Qoulji be us,ed as a j^omotlonal handout 
where Russian was" i>cing ^added to the program. ojr wh^re the 
present program was in jeopardy. 



3. Software » 

• t ■ 

Amerp-can Association of Teachers of French, 57 East Armory Ave- 
nue, Champaign, IL 61820. 

!♦ Getting m the swim , v A- color filmstrip and cassette 
* presentation designed to interest prospective French 
students at the junior and senior ,high school levels. 
(25 mm. ) 

2. Why study French * A color filmsyrip ^nd cassette pre- 
sentation designed to interest prospective French stu- 
' dents at thte junior ar\d sehior h^h school levels. ^ (25 

roin. ) 

American Cauncil on the Teaching of Foreijh Languages,* 2 Parle 
Avenue, Suite 1814, New York, NY 10016. 

Two very ^Ood yoste^ encouraging the tpursuit of foreign 
language studies are available ' for- use irv schools, b*nds; 
displays, etc. (included m ACTFL Forei^ Language Week 
packet ) . . 

Anne Arundel County Public Schools, 2^44 Riva Road, Annapolis, 
MD 21401 r ^ 

' ^ . J * 

\. , Slide-cassett^ presentation on the foreign language 
* program m tj;ieir school 'district with displays and 
photographs « 

2. Video-cassettes of interviews 6n careers a^d foreign 

languages using representatives from the l<5cal community 

Babbitt Film Speciali tie^^ P.O. Box 10, Park Forest, IL 60466. 

"A second language; Your key to understand;Lng. " A promo- 
tional 'film directed toward elementary and middle, school 
students* to encourage them, to enroll m or continue foreign 
language study. (25 mms.) 

CALTA Publicity Items, 739 Amanda ^Drive ^ San Jose, CA 95136. 

This organization produces and sells a series of bumper 
'stj.ckers, T-khirts, and buttons, all of which promote 
foreign language study. 
t * 
New. York State Association of Foreign Language Teacher^, 1102 
Ardsley Place, Schenectady, NY 12308. 
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1. Bumper stickers. NYSAFLT sponsored. a statewide bumper 
^ sticker contest and reproduced the top four for resale 

•as prbiftotional materials. GQod^£o present to board of 
education members and other m^rest^d supporters of 
foreigh languages. 

« - • . 

Why f oreigyi lan^age . A two-part filmstrip cas^tte 
directed toward junior .high students to*interest them m 
studying foreign languages. The first part* is a car- 
toon, and the second part presents a more serioue ' 
approach to the value of foreign language instruction. 

Northeast Conference on the Teaching of Foreign Languages, Box 
623,' Middlebury, VT 05753. ' ^ 

/ 

The world is our neighborhood . 1979. This free,' us)^to-date 
*t:it was produced m response ^ the Pr,esident's Commission 
on Foreign Languages. All materials are designed to help ^ 
^ yo^ tell ^he foreign language education ^story to your 
coamunity. . ** ^ 

Tamarkm-Wilkins Associates, 10 Brighton Rodd, West HartfqrdV, CT 
06117-. 

There* g a language *in your career . A packet including: ^ ' 

• A 15-minute slide ^o^nd show ansOering the question "Why 
Am'I studying foreign languages?" , ' . ' 

•%A dramatic slide sound show of three minidrcuaaS m Madrid, 
, ParisJ and Berlin. 

• A series of seven Classroom activilties for French, ' German, 
* and Spanish students at all levels. 

*• 

^ Teacher's guide. ^ 

The packet .is designed for use in the classroom a^' -a-jittif^le" 
raent to show ^udents the relevancy* of foreign languages to 
» eareets. There is also a kit Wsigned for Spanish only. 

Excellent public relations for incre^asing student awareness. 



" Most documents identif\ied by an ED numh&r may he r^ad on micro- 
fiche at an ERIC library collection or ordered fr§^ the ERIC 
Document Reproduction Service, P^O, Box if90 , Arlington^ VA 
22210 • Ordering information for all those ED- numbered documents 
not ayail'able directly through the ERIC system can b& found in 
the ERIO monthly abstract journal. Resources In Education . 
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RCTsanne Gostovich Royer {H*k*', University of Washmgtcm) iS a " * 
past president of the Washington Association of Foreign Language 
Teachers and the Puget Sound chapter, AATSEEL* Ms/RQy^r has 
taught Russian, worked m the community relations' department of 
a/ television station, was office manager of a radio station, and 
was news writer and promotions person* for a large architectural ^ ^ 
and engineering firm* Ms ♦ Rpyer has fcteen extensively involved 
m Seattle's ethnic communities. Sister Cities progradns, and , • 
various pc^itical cainpaigns, and has contributed articles to 
local and national professional publications • 

Lester W. McKijn CPh.p., University of Washington) is an area- 
director of instruction for the Bellevue (Waslungton) Public 
Schools* Dr. McKinv is a past president of the Washington Asso- ^ 
"cio^on of Foreign Language Teachers and of. the American Council 
on. the Teaching of Foreign 'Languages. He has contributed chap- ^ 
''ters to New Frontiers in ' Education (Grune and Stratton, 1966), 

Effective Foreign Language Teac^lng m the Secondary Schools 
^ (Prentice-Hall, 1969) , Individualizing Foreign Language Instruc- 
tion: ' Proceedings of the Stanford Conference (Newbury House, ^ 
1>971), and Individualizing Foreign Language Ingtruct^pn: 
Perspectives for Teachers (Newbury House, 1971 )• His articles 
on 'foreign language 'learnmcf have appeared in The Mgdeyn ^ <^ 
Language Journal, the Bulletin des Prof es6eurs de Fran9ais ,^ DAVI 
' Audiovisual Instr\^ction , Hi spam a , and Proceedings of the 
Pacific Northwest Conference^ on Foreign L&riguages 7 

Elizabeth S. Hemkes (M.A., S^cuse)^ teaches German at 'North , 
Syracuse Hi^h Sqtiool m North Syracuse, New York* During her 
chairmanship of the New York State Association of Foreign 
Language Teachers Public Relations Committ^, an awards program 
a^^d^ public relations information kit were .produced. MS. 
Hemk6s has presented papers ' throughout the U.S. on such topics 
as behavioral^ objectiv^, public relations, career education, 
the use of media, and foreign language innovations. | • , 

JoAnne Bubacz (M.A., Seattle University Vteaches .oournalism and 
advanced French classes a John Kenn^y^»iior High School in 
Seattle. Ms. Bubacz served as teaching afcistant for Seattle J 
University's French-m-France program in Grenoble' in 1973. She 
is advisor for Kennedy High's IMAGO, a nationally recognized # 
yearbook . 
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LANGUAGE IN EDUCATION; THEORY AND PRACTICE 

The Language in Education series can.be pwrchased by volume or by 
individual titles. The subscription~"rate is $32,00 per volume 
for Volumes 1 and 2; $37',00 for Volume 3; and $47,00 for Volume » 
4, Add $1,75 postage 'and handling charges for individual orders, 
D,C, residents *dd 6% s^es tax, ALL ORDERS MUST BE PREPAID, To 
subscribe to the complete series of publics^ions, write to; 

Publications Department x ♦ 
^ / Center for Applied Linguistics 

3520 Prospect Street NW 
• Wa'^shington DC 20007 

* Below IS a selected list of 'series' titles ; 

Volume 1 (1977--?8) 

6, From the Community to the Classroom; Gathering *5ecbnd~ 
language Speech Samples , by Barbara F, Freed, $2,95, 
ED 157 404 » ' ' 

7, Kmesics and Cross-Cultural Understanding , by Genelle G, 
Morain, ^$2,95, ED 157 405 

8, New Perspectives on Teaching Vocabulary , by Howard H, Keller, 
$2,95, ED 157 406 

9, Teacher Talk; Language m the Classroom, by Shirley B, Heath, 
$2,95, ED 158 575 ^ 

10, Language and Linguistics ; Bases for £ Curriculum , by Julia S, 
Falk, $2,95, ED 158 576 ^ 

1 1 , Teaching Culture; Strat'egies and Techniques , by Robert C, 
LafayetteT $2,95, ED -157 407 ^ ^^ 

12, Personality and Second Language Learning, by Virginia D, 
Hodge, $2,95, ED 157 408 

Volume \ (1978-79) 

13*, Games and Simulations in the Foreign Language Classroom , by 
Alice C, Omaggio, $5,95, ED 177 887 

16, Foreign Languages, English as £ Second/Foreign Language, and 
the U,S, Multinational Corporation , by Mari#nne Inman, 
$4.95, ED 179^ 089 * 

17, Testing Orval Communication in the Foreign Language Classroom, 
by Walter^H, Bartz, * $2,95, ED 176 590 

18, Intensive Foreign Language Courses , by David P, Benseler and 
Renate^A, Schulz, $4.95, ED 176 587 ' ^ 

19, Evaluating a Second Language Program, by Gilb^t A, Jarvis 
and ShirL^~J, Adams, $€,95, ED 17 6 589 - V . 

' 20, Readirur ^ Secpnd Language , ^by G, Truett CatdU^and Janet 
Swaffar, $^.95, ED 176 588 - , * 
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Volume 3 (1979-80) 

24 • Test:;ng in Foreigft -Languages, ESL, and Bilingual Education^ 
1966-1979; ^ Select, Annotated ERIC Bibliography , compiled 'by 
Dale L, Lange and Ray Clifford, *$7,95, ED 183 027 

25 > ACTFL 1979; Abstracts of Presented Papers * $5,95, 
ED 183 031 

26 • Guide to Language Camps in the United , States , by Lois 
ymes. $3.95, ED 183 030 

28 . Teaching a^ Second Language; A Guide for the Student Teacher , 
by Constance K. KnOp, $4 • 95 • ED 195 165 

29 • ASifeessing Study Abroad Programs for Secondary School Stu- 
dents , by Helene Z, U>€m , $2.95, ED 193 974 

30. Chinese Lang^ag^ Study" m American Higher Education; *^ State o 
the Art, by Peter A. Eddy, James J. Wrenn, and Sdphia A^ 
^ehrens, $7.95, ED 195 166 

31 • Sentefrice Combining m Second Language Instruction , by Thoma^ 
C. Coo£er, Genelle ^oralin, and Theodore Ic^livoda. $7.95. ' 
X ED 195 167 

32 . Teaching the Metric System iiT the Foreign Lajpguage Classroom, 
by Bette Le Feber Stevens. $4.95* ED 195 168 

Volume 4 (1980-81 ) • ^ . » ' ^ 

3p • Directory of Foreign Language Service Organizations; 2_, by 

Sophi^ A. Bahrens. $7.00. 

Older Foreign Language Learner; A^ Challenge f oy Colleges 

and Onj.versities , by Elizabeth G. ffomer. $4.00. 
36 Helping Learners Succeed; Activiti\^s for the Foreign Language 

Classroom , by Alice C. Omaggio. $5.00. 
37* Discourse Analysis and Seoond Language Teaching, by*Claire J. 

^ramsch. $7.00 
39. Teaching French as a Multidultural Language: The 

French-Speaking World~Outsy^e of Europe , by Jc^hn D. Ogden. 

$4-50. ^ . ^ 

' \ 
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